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AS S—=> looks, if it’s not chlorinated it’s fair game at any time for disease- 


camp water... 


“Natural well” water or “‘spring-fed’”’ water doesn't mean safe 


water. Chlorinated water does. No matter how clear and clean water 


bearing bacteria. 

Chlorination of your drinking supply and swimming pool water 
with Wallace & Tiernan proven equipment ensures the safety of your 
and it costs just pennies per day. 

W&T chlorination equipment, backed by a nationwide service 
organization and 40 years of experience, serves thousands of camps 


throughout the country. 


Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 


UNDERGRADUATE PROFESSIONAL PREPARATION 


A booklet containing recommendations of the National Con- 
ference to improve undergraduate preparation in health edu- 
cation, physical education and recreation. 


40 pages Price $1.00 


GRADUATE STUDY 
Another valuable report this by the National Conference 
on Graduate Study in health. phivsical education and recrea- 
tion. To improve graduate study and preparation in these 
three fields, 


32 pages Price $1.00 


PLANNING FACILITIES 
A complete guide for the planning of modern facilities for 
athletics 
indoor and outdoor facilities, swimming pools, stadia and 
field houses, 
127 pages 


recreation, physical and health education. Includes 


Price $1.50 


ESSENTIALS FOR DEVELOPING 
COMMUNITY RECREATION 


A valuable guide containing the “10-Point Essentials of a 
Public Recreation System” adopted by the Federal Security 
Agency and developed further by The Athletic Institute 
to aid in organizing community recreation, 
28 pages Price $ .25 
PHYSICAL EDUCATION FOR CHILDREN 

Points up the need for physical activity for children of ele- 
mentary school uge. Offers a well-rounded program and a 
thorough guide to planning physical education programs for 
children of 5 to 13 years of age. 
48 pages Price $ .50 


QUANTITY DISCOUNTS AVAILABLE 


Write today for your copies of these important and valuable booklets. 
The Athletic Institute, 209 S. State Street, Chicago 4, Illinois. 


THE ATHLETIC 


INSTITUTE 


A NON-PROFIT ORGANIZATION DEVOTED TO THE ADVANCEMENT OF ATHLETICS, RECREATION AND PHYSICAL EDUCATION 
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LETTERS FROM READERS 


Information Requested 

In one ol your issues (CAMPING, 
Nov. 1955) article 
on new ideas in camp architecture 
| was favorably impressed 
with the work of Mr. Julian Salo- 
mon and would like to contact him 
Will you please send me his busi- 
ness or home address so that I may 


there was an 


most 


get in touch with him? 
Walter Bush, 
Camp Ticonderoga 
Putnam, N.Y 


Director 


We're glad you liked Mr. Salo- 
mon’'s article. His address ts on its 


way lo you. kd. 


Plans Outdoor Theater 
We are searching for 

plans for the building of an outdoo! 

theater where most of the scenery, 


ideas | 


etc., is supplied by the great out- 
doors, but where stage, dressing 
rooms and lighting must be ar- 
ranged. Do you have anything on 
this project that might be of use 
to us, or can you inform us where 
we may get some help? 
Florence M. 
Camp Wabigoniss 
Pequot Lakes, Minn. 


Waddington 


A worthwhile indeed, 
for Camp Wabigoniss. A booklet 
on “Campfire Circles and Outdoor 
Theaters’ may be obtained from 
the Superintendent of Documents, 
lS. Government Printine Office, 
Washington, D.C., for $.15.—kd 


project, 


Requests Copies 
| want to take this opportunity 
to comment on the May 1957 issue 
of CAMPING MAGAZINE. We feel 
that this been well 
planned, and will be of great assis- 
tance to our unit heads 
Therefore, we would 
it if you will send us, 
mail, six copies of this issue 
Belle F. B. 
Camp Belle 
l otowa, NJ 


issue has 


appreciate 
by return 


M vers 


Likes “Down-to-Earth” Articles 

| think CAMPING MAGAZINE is @ 
wonderful help to all of us in the 
camping field. Particularly — the 
“down-to-earth” articles written by 
camping people from their expert 
CNnCeS,. 

sometimes we are too prone to 
theoretical and not 
use the material in 


become prac 
tical enough. | 
my pre-camp training program and 
refer the articles to my stat! during 
the camping season 
If we can do anything to assist in 
helping you with the magazine, do 
not hesitate to call on members of 
the Wisconsin Section ACA 
Verna Rosenthal 
I (e¢ Sec) 
Wisconsin 


lreas 
Section, ACA 


We are always encouraged. Miss 


Rosenthal, to know that Camping 


Magazine meets the specific needs 
of our readers kd 
Answer to a Prayer 

Ihe article on “Camp ood 
Service Records” in the May 1957 
CAMPING MAGAZINE IS an answet 


tO a prayer! 

As you know, We try to do cl 
training job with the five assistants 
food staff, and Miss Con 


simple 


On OUl 


naughton’s complete but 


record forms are the best | have 
seen any place 
1 would like to comment also 


on Di 
ing Good Counselors’ 


Metcalf’s article on ° Keep 
(May 1957.) 
In addition to his good points | 
would like to sugyvest that 


prospective counselor be told that 


each 
a counselor's work its like that of 
a parent, and in case of an emer 
gency, time-off may have to 
changed or in a 


A ( ounsel rT 


rare case. elimi 


nated yrows as he or 


she faces up to reality and puts 
him o1 


the campers 


after the needs of 
vital A 


selor who understands this become 


herself 


when coun 


a better parent, teacher, etc 





theres a. thamp 
iI CCUM 





and ite a 


NISSEN 


Amazing what a Tramp can do for a 
camp. Boys and girls take to it like 
ducks to water. And, it's good tor 
them, too — builds strong he althy 


bodies. Nissen lrampoline 5 bounce 
better longer. Are sturdily construct 
ed to keep their bounce year after 
year. They come in various models 
‘There's one just right fon your camp, 
priced for your budget Bring the 
wholesome fun and health building 
exercise of Trampolining to camp 
with the best. Nissen Trampolines 
Sold and serviced the world over. 
See you! sporting goods dealer ol 
write to — 


NISSEN TRAMPOLINE COMPANY 


Nissen Trampoline of Canada, Ltd. 
8 Colborne St., Toronto 


























Ruth Becker 
Indeed we will, and thanks for Camp O-Tahn-A gon 
your kind remarks!—kd Three Lakes, Wise ii 
Camping Magazine. Vol. 29, No. 8. Published monthly November through June, semi-monthly in March. Membership in ACA include 
Camping Magazine: to non-members, U.S. and Canada. $5.00 per year 4ii otner countris $6 00 i} ‘ ie re ae fl ‘ Si 
annual reference issue $2.00. Second-class mai! privliieges authorized at Plainfield. N J additional entry at New HBrinswick N j 














Extra quality 

in materials 

and workmanship 
makes Webb tents 
an economical, 
lasting investment 


INDIAN TEPEES 


Authentic design, 

made of rugged 

white canvas 
Full size 


WALL TENTS 


= 


Heavily reinforced, extra-high walls, over 
lapping door flaps. Laced corners. Made of 
durable treated Army duck 


HIKING TENTS 


for woodsmen who like 
to travel light 


BAKER TENT large enough for cots 


light enough to be carried by one person 


EXPLORER TENT 
simple to 

erect, no 

bulky poles 

to carry 


Also available 


are top quality 
Ponchos, Sleep 


MANUFACTURING CO. 


29456N. 4th St. Phila. 33, Pa 
Official suppliers to Boy Scout and 





Girl Scout National Equipment Services 
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CAMPING 
NW EXEZVAINED 


November 1957 


Editorial Features 


Cover: Tennis at Camp Arcadia, Casco, Maine 
Photograph by Robert Browning Bake1 


Midwest to Entertain ACA (°58 Convention 


Master Planning Pays Dividends Bradford Seai:s 


Modern Tents for Camper: 
Harold Cohen and Robert Mcride 


Wise Buying and Storing of Food Ada V. Felch 


Sclecting Foods Campers Like Carl B. Garvey 


Building Good Will for Your Camp Harold Beker 


Easy-to-Operate Camp Bookkeeping System 
ugene H. Kates 


How to Develop and Use a Staff Guide Betty Tuck 


Ways to Use Your Own Timbet Ralph Diamond 
Service Features 


Books for Better Camping Equipment ¢® Services ° 


Supplies 
ACA News of the Month After Taps 


News from ACA Sections ACA Officers 


Departments 
Letters from Readers Classiied Advertisements 


Memo from the Editors Index to Advertisers 
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Help yourself to more 
enrollments through 


Monday, January 6, 1958 


® Reaches a national audience of more than 600,000 
families — families with higher-than-average in- 
comes ... families who spend more for education 
and camping, and whose children are your best 


prospects for enrollment 


@eGives your advertising added impact through 
post-publication exposure. All ads are reprinted In 
a booklet, and offered to Times readers and dis- 
tributed to vocational, parochial, junior and senior 


high schools. A great “plus” at no extra cost! 
The importance of The New York Times Annual 
Education Directory has been firmly established 


with leading camps throughout the country. Last 


Camping Magazine, November, 1957 


January, 447 schools and camps got off to a good 
start with their advertising in this annual feature. 
The greatest number ever to be represented in this 
directory. 
Because it gets results — at the year’s beginning 
_and right through your biggest enrollment 
season — The New York Times Annual Education 
Directory deserves your immediate consideration, 
Get the facts now. Write or call, or see your ad- 


vertising agency. 


The New Pork Cimes 


School and Camp Department 


Timea Square, New York 36+ LAckawanna 4-1000 
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ramp in Cr 


250 West 55th Street, New York 19, N. Y . 


More Quality 


Camp Prospects For You 


and SBuburpan famille: thnrougenout the country 


Weaith nave neen iookKing to 


(nan averave j 
with confidence now tor 


Directory 


eenuury 


Camp 
three-quarters of a 
scrimination reiy on 
service de- 


parents of taste and di 


quality, and on our active 


courtesy and action 


count on action when you advertise youl 


smMmopoilltan 
Jean A. McMillan, Director 


COSMOPOLITAN Camp Department 
Plaza 7-5020 
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(BATHERS—IN ONE SHOWER UNIT 
—A BRADLEY 5-STALL 


SOME OF THE MANY CAMPS 
HAVING BRADLEY SHOWERS 


Girls Club Building, Pittsfield, Mass 
Youth Center. Hazardvilie. ~onn 

Camp Oh Kon-Dah. Camden County, Me 
(,irl Scout Can p, ‘ arnation. Wael 

{ ounly Lamp Son Dimas County, Calif 

C atholic Charities Lamp New Poltr. NM. Y 
Blaiing Trail Can Pp Denmark Mame 

Boy Scout Can p, ' harleston. 5S. { 

Camp Lynwood Stewartstown, W. Va 
(amp Northland Fiy, Minn 

Camp Withycombe, (Clackamas, Vre 


White Eagle _amp Forreston. il 
(amp (slivon. Brunswick, Ga 


N Ww 


Peterboro igh 


Sargent Camp 





Each Bradley Column Shower pro 
vides for five bathers at a time. In 
boys’ camps, stall partitions and cur 


tains are often omitted. 


Camps that have added Bradley“ Multi-Person”’ 


Shower units receive many compliments from 
parents, campers and visitors 

The central Column may be surrounded by 
§ stalls, as shown above, and supplied with 
partitions and curtains. If enough center room 
space is not available, they can be placed near 
wall providing 34 stalls. 

Bradley Showers provide each with full 
femperature and volume 


control of water 


Quick and economical to install since only one 


supply of water ts needed for each Column. 


For dimensions and specifications, write for 
which also includes complete 


( atalog SOO!l. 
data on sanitary Washfountains so 
widely used in modern camps. 
BRADLEY WASHFOUNTAIN 

CQO., 2264 W. Michigan y. 
Street, Milwaukee 1, Wis f , 


BRAD FV. 
C showtn 


Distributed Through Plumbing Wholesalers 







American Camping Association 
Bradford Woods, Martinsville, Ind 


, ry 


Galloway Publishing Co. 





President: 1. Alexander, 304 Wood St i 

’* ¥ 
i ‘ I If) Ld I ] 
Vice-Presidents: Fred V. Rogers. 3940 W | 
} FF y » _ A ’ 
. Minneapolis 24, Minn.; Mrs. Eliza 
beth spear, 16 E. 48th St.. New York. N. Y 
Secretary: Marjorie Leonard, Woman 
eae, Univ f N sTeEeNnsbo! N 
Treasurer: Oscar L. Elwell. Cheshire Coun | 
ty YMCA-Camp Takodah, 40 Schooi St. 
Keene N H | 
Past President: Theodor: vir 122] | 
uriffith Rd.. Lake Forest 

' 

Executive Director: Hugh W. Ransom, 
Bradiord W is, Martinsville, Ind. 


Ass't. Executive Director: Gerard Harrison, 
pDraqd] I j WV ( das M Tinsviiie Ind 
Standards Director: Brad 
ford Woods. Nh 


: idney N. Geal 
fartinsville, Ind 

Chairman of Publications Committee: Mrs 
>» oe York, N. Y 


Wie oinn +16 bE 56D wot New 





Names and addresses of ali ACA Nationa] 
Committee Chairmen, Section Presidents. 
and Regional Chairmen may be found on 

amp Reference and 

hyYinl ; 7 P| 
120 W. 7th St., Plainfield, N. J 
HOWARD P. GALLOWAY 
Editor and Publisher 
 DITORIAL 
Marjorie C. Hicks——Managing Editor 


(CIRCULATION 


Beatrice V. Ralph 


ADVERTISING 


Howard L. Taylor 
F. G. Sanders 


West Coast Apv. REPRESENTATIVE 


Muriel Wanamaker, 400 S. Kenmore Ave. 
Los Angeles, Californie 
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| eases one oes seo “s 
me eee caanreuenmaeraine’ 


Riehle Studios 


Midwest Set to Entertain 


ACA 758 Convention 


VC A member in the twin cities of} 
Paul and Minneapolis (and tor that 
ter all AC Avers in Minnesota) are turning 
themselves inside out to put on a top-notch 
L958 convention 
urvey of early convention planning 
lebruary inn othe 


’ 
Tillett 


a8) all Calpine people, i 
how 


CSSTOTTS vill lye crit} 


ist muni pal 


through 


auditorium (above) and con 
COmMInNittes 
vith “Ag 


Cente! 


lbeb. & Seventeen 


Linu 
} 


chairmen, Working in cooperation 


luehrs (right.) veneral con 


Miran and hy fecrimg Committees have 








planned evervthing trom hnance to tun, to 
ake the 1958 meeting a memor 
able one tor all ACA membet 
and other interested in Calnp 
1) ho make the [rip 
Vieeting exhibit and hotel ta 
cilities in St. Paul are among the 
best it) the county | he Cit ! 
elf (right) offers cultural, shop 
Din i] entertainment Oppo 
tuiniithe \ special entertainment 
feature for AC A‘er lobe an 
tfer-l) i he atterned 
hie mmer Pop concerts fo 
ich St. Vaul is tamous. Con 
nto} eeting I oanelud 
kindre rroup and special-intet 
est se on vorkshops on. spe 
rye Lopry a vel] a ceneral 
ession vith nationally known 
Peaks 
larly hotel and travel reset 
ition ire urged to avoid di 


appointment 
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aa 


Peterson 


Field Gaide 


Series 


Oo A Field Guide to the Birds |) 
Roger Dory Pete rson $3 W 

we A Field Guide to Western Birds 
by Roger Tory i ferjon S44 95 

€) A bield Guide to the Shells of 

our Atlantie and Galf Coasts |) 

Percy A. Mortis $3.95 

A Field Guideto the Mammals 

by Billiam Buet and 

Richard Gros snmheider $i 95 

A Field Guide to Shells of the 

Pacific Coast and Hawaii by 

Percy A, Morrig $3.95 

A Field Guide to the Batter flies 

by Alexander B. Klots $3.95 

A Field (,uide to Rocks and 

Minerals by Frederick H. Pough 

B4.95 

A bField Guide to the Birds of 

Britain and kurope by Roger To 

Peterson, (uy VMountfort P? i Dp 

Haollom $5.00 





0 


o 8° 


by Olaus J. Murie $3.95 
A Field Guide to the Ferns and 
Their Related Families of 
Northeastern and Central Nort 
America by Boughton Cobh $3.95 
lo be published tn @atly 19 8 

A Field Guide ta Trees and 
Shrubs by George A, Petrides 


rbud remember the 
famous Aolling Series 


Pagoe 

Tree inthe Trail 
Paddle-to-the-Sea 
Seabird 

Minn of the Mississippi 
$3.75 each “Set §15.00 if 
ordered before Dec, 14 


So © 


‘149 


Houghton Mifflin Company 


2 Park Street. Boston 7, Mase 
Please send me the Field Guide 
checked helo 

Bird 85.95 Western Birds, 
B45 Atlantic Shell S55, 
bern 5.50) suttertlies. 
Bb) Viammmals, $3.95. Va 
cific Shell $43.95 K oe ks and 
Viinerals BUD Mritish Birds 
S500 Animal Tracks, $3.95. 
lrees and Shrubs $4.95 
Send iintieas ee ; , 
(Indicate Holling Title), $3.75 each 


sinus Special offer, $15.00 

| Check enclosed 
Name 
Addr 
(ity Zone 


(Add any city or state sales tax) 


State, 


ry 


A Field Guide to Animal Tracks 


; 


__Wball this coupon ta :~~- 


| Charge 


— 
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CAMPERS GO OVERBOARD 
for CANADA DRY 


Ready-to-Use* Beverage Bases 











Suave money on paper 
cup requirements 


pool’ €0++« 
you Eastern Price per M—$5.81 


7 Western States—$6.07 


@ Assured Acceptance Onange Chevy 


@ Kceonomical Purchasing 


e Guaranteed Quality Gnape 


e Simplified Preparation LOMmore— _Yinte 
qonty $29.95 del. Just mix | plus 5 plain water! 











CANADA DRY GINGER ALE, INC. 


100 Park Avenue, New York City 
Phone: LExington 2-4300 






*No additional 


eet 
sugar required. 


\ 


a 
Sa 
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MEMO FROM THE EDITORS 


Each November for the past several years Camping Magazine 
has published a Check Up Issue. This November is no exception 
but we've carried the idea a little further. Instead of encouraging 
you to check up on your camp facilities and procedures, we're say- 
ing, “Stop, hold everything—take a long look at the planning behind 
all your doing.” It’s very easy to get caught up in getting each day's 
job done. This summer you probably found yourself in that very 
situation. Right now is the time to stop doing and start some long 


range planning 


This issue of Camping is full of suggestions on ways to plan and 
“how-to” stories on the results of thoughtful planning. Brad Sear’s 
article on page 12 will get you off to a good start. He outlines how 
you can put your dream camp down on paper. Even more important, 


his suggestions will help you make that dream an actuality. 


Ever have to plan quickly to meet the demands of a particular 
and urgent need? University Camp at Southern Illinois University 
had to have housing for campers and had to have it in a hurry 
lake a look at page 15 and see what they accomplished 


Just the other evening at an ACA meeting, a camp director com 
mented to us, “Our good cook is a very important part of the success 
of our camp. You can’t have a happy camp if the food isn't good.” 
(here are plenty of fine suggestions on planning for better camp 
nieals in the features on pages 16 and 17. As you keep reading, 
you'll learn how camp directors planned for better public relations, 
sct up a realistic and simple plan for keeping camp books, saved 
money by planning to use timber standing on camp ground and 
developed an idea for better staff guidance. Each one of these plans 
will be useful to you—and you may have still other parts of your 
comp operation youd like to improve 


Where can you find the information and help you need to work 
out your ideas and fit them into a plan? ACA section meetings are 
a wonderful source of practical ideas and plans. If the speaker or 
discussion group doesn’t cover the subject you're most interested in, 
the director sitting next to you may have worked out the same 
problem. ACA meetings come along regularly and so do the monthly 
issues Of Camping. We have articles coming up on a wide range of 
subjects—from philosophy to pest control. We, too, are always on 
the lookout for new ideas, so write and tell us what subjects you 
would like to see covered in your magazine 


While you were busy in camp this summer, Camping Magazine’: 
staff was hard at work planning and designing future issues. This 
month, you can see some of the results of our planning. A new 
cover design and new department heads have been worked out for 
us by a professional artist. Articles now run throughout the maga 
zine, up to the very last few pages, so the pace of each issue will 
encourage you to keep reading right through to the end and not 
miss a single good idea. In this November issue you see the results 
of some of our planning. And, with the content, we hope to help 


all of you in your 
“Planning for Better Camp Operation 


Ihe Editors 
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Jur advertising in Parent: 
; > ? 
/ direct inquiries and > dire 


One of these enrollments 
who was 


Magazine brought 
Ct enroliments 
a ents was from a mother 
7 Camper thirty-five years ago! 


Girls’ Camp, Maine 


Parents’ Magazine is responsible for 4 of our 
campers—2 through our advertising and 2 


from your office 
Boys’ Camp, New Hampshire 


Thanks once again for your interest and co 
operation. Bureau leads resulted in 4 en 
roliments, our advertising in 9 inquiries and 
3 enrollments 


Boys and Girls’ Camp, New York 


Service Bureau prospects resulted in é en 
roliments: our advertising 41 inquiries, 12 
direct enrollments. Thank you for your re 
ferrals. You are our medium for advertising 

Bovs’ Ranch, New York 


Our advertising in Parents brought 3 enroll 


ments—1 from Indonesia 
Boys’ Camp, Pennsylvania 


Our advertising brought 12 inquiries which 
resulted in 4 direct enrollments 


Boys’ Camp, Virginia 


22 direct inquiries and 3 direct enroliments 
are traceable to our 195/ advertising in 


Parents Magazine 
Girls’ Camp, North Carolina 


Bureau referrals resulted in 2 enrollments 
Advertising in Parents’ Magazine brought 4 
direct enroliments 

Boys Camp, Lake Michigan 


Our advertising in Parents Magazine brought 
US 38 direct inquiries and 4 enrollments. — 


Girls’ Camp, Colorado 


For 24 consecutive years, Parents’ Mag- 
azine has carried more camp advertis- 
ers than any other national magazine. 


For rates and full details write or phone: 


JOSEPHINE CHRENKO, Director, 
School and Camp Department 


PARENTS’ MAGAZINE 
52 VANDERBILT AVE., NEW YORK 17 
MUrray Hill 5-4400 











Guard against 
power outages 












Series CCK 
3,500 and 5,000 Wotts 
All Standard Voltages 


on 
ONAN Emergency | 








Protect camp personnel and property 
against the hazards of electric power 
interruptions. An Onan Electric Plant 
will take over the power load during 
emergencies and camp routine need 
not be disturbed at all. 

Available with automatic or elec- 





tric push button start and stop. 
Capacities from 500 to 75,000 watts. 
Also for camps without electricity. 


Write for FREE Folder 


- 





D. W. ONAN & SONS INC. 


2721 University Ave., $. £. « Minneapolis 14, Minn 








We supply most camps with finest Swiss 
Embroidered Cloth Emblems. 


manufacturers and not 
prices 


Hecause we are 


jobbers we quote lowest 


We prepare finest Artwork, free of 


charge. 





years Swiss em 


is your 


experience tn 
wuarantee 


Qur 65 
broidery 


We are the official manufacturers of 
the Swiss Embroidered American Camp- 
ing Ass'n. Emblem, 


A-B EMBLEM CORP. 


Union City, N. d 
4-1513 


wth St 
Tel 


519-523 
UNion 











CATCH THEM ALIVE AND UNHURT! 





Trap Sa 
; 7 
Can't OF es 
Harm WIT 
Children Pap cha 
hey >> 
or Pets \) {i 
‘y wy 
es 
Amazing HAVAHART trap captures raid 
ing rats, rabbits, squirrels, skunks, wea- 
sels, etc. Takes minks, coons without iIn- 


Straying pets and poultry are 
Easy to set--open ends 
vive anima! confidence. Fully guaranteed 
No jaws or spring to break. Rustproof 
Sizes for all needs. Send for FREE 36-pace 
booklet on trapping secrets and quantity 


discounts 
HAVAHART 203-N Water Street 
’ Ossining, N. Y. 
Please send me free 36-page booklet 
and price List 


juring them 
released unhurt 


Name 
Address 


r 
t 


AewWoi 


PORTABLE 


All Stainless Steel—Vacuum Insulated 
(Hot or Cold) Food, Soup, Coffee, Milk 
and Beverage Carrier-Dispensers... 


wall 





BEGIN WHERE 
mokes G5, ic €2885 2-7 
AND COFFEE URNS, 
LEAVE OFF! 





te 
ee 4 = 
‘| , S4 7. 
at * oF 
er -¢ ; 
 } *” 
at 58 
. x & ~<a '- 
To-day's ‘“‘Modern’’ trend toward cen 
tralization of food production is a move 
toward Economy, Better Quality and 


Higher Sanitary Standards 

The of AerVoiDs made pos 
sible this modern concept of Mass-Feeding, 
which has now been successtully adopted 


Hospitals in 


development 


by institutions, Schools, 


dustrial Plants, Hotels, Caterers, Camps. 
Air Lines, Civil Defense and many other 
Governmental and Commercial feeding 
operations 

Engineered for sanitation and in Com 


pliance with construction requirements 


of the U Ss Publix 


Write for FREE Literature Kit CM-08 


sPNestitl | ier... Miete] (17 -\, bf 
19 SOUTH HOYNE AVENUE 


Health Service Codes 








CHICAGO 12, ILLINOIS 
AND 


TENTS CANVAS GOODS 


by POWERS 





COVERS — TENT FLYS 
FOR CAMPING 
WRITE FOR INFORMATION 


POWERS & CO. 


5911 Woodland Ave 


Philadelphia 43, Pa 














BUYING GUIDE 


Full illustrated with hundred ot Art 


in ( ratt item te help make ul 
teu hing cAsici re jit bhiore 


You re Litt te 


item to fit oul 
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BOOKS 


Audubon Western Bird Guide 
Reviewed by Fred G. Schroeder, 
lawrence College. 
Richard Pough’s 
American birds is now completed 
Camps owning the texts, 
Audubon Bird Guide and Audubon 
Water Bird Guide, will want 
round off the series. Western camps 
will discover the volume indispens- 
able as a compact field reference. 
More than 400 excellent illustra- 
tions in color and line give identity 
to 204 species indigenous to West- 
ern North America. The book con- 
tains a concise description of each 
including of range, 
habits physical 


Series On 


earlier 


to 


facts 
and 


species, 
nest voice, 
characteristics. 

Audubon Western Bird Guide by 
Richard H. Pough is published by 
Doubleday & Co., 575 Madison 


Ave.. New York. at $4.95. 


Puppets and Plays 

Reviewed by Catherine -T. Ham- 
mett, Girl Scout National Head- 
quarters. 

This book presents a fine, crea- 
tive approach to puppetry. In a 
camp where there is interest in 
presenting this art beyond the usual 
simple stages of puppetry, it would 
be a fine addition to the library. 
[here are fascinating and different 
approaches, such as paper box and 
natural materials. Puppets are illus- 
trated, including the usual shadow 
and cloth puppets. Detailed help is 
also included on screens, props and 
plays. 

Puppets and Plays by Marjorie 
Batchelder and Virginia L. Comer 
is published by Harper & Bros., 
49 E. 33rd St., New York, at $4.00. 


Folk Arts and Crafts 

Reviewed by Jo Weckwerth, 
University of Illinois, Urbana, Ill. 

This book been written 
present Americans folk 
decorated with authentic designs of 
nations. It has 
definitely for 


has to 


to crafts 
Furopean 
written quite 


many 
been 
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FOR BETTER CAMPING 


people who teach crafts to children 
and adults in camps, playgrounds 
and recreation programs. 

Most of the illustrations can be 
used as working diagrams for con- 
struction or design. Suggestions are 
given under many of the illustra- 
tions for adapting the design. 

[he introductory chapter on de- 
is good background 
[he re- 


sign and color 
material for the 
maining six chapters include crafts 
for the home, for personal adorn- 
ment (belts, purses, jewelry, etc.), 
one specifically written for camps 
and playgrounds, an excellent one 
on entertainment including puppets, 
masks and the like, one on_ folk 
toys and games, and a final chapter 
on miscellaneous including 
holiday ideas. 


leader. 


crafts 
In some instances, directions fo! 
use Of a completed project are in- 
cluded. The author definitely feels 
that part of the process in teaching 
these ancient crafts is an explana- 
tion of their humble origins and 
uses and the people who first made 
them. This material, plus the prac- 
tical working diagrams, illustrations 
and make it a book 
which will be used by leaders who 
wish their craft programs to 
compass more than actual methods, 
materials and objects 


suggestions, 


en- 


Folk Arts and Crafts by Mar- 
garet Ickis is published by Associa- 
tion Press, 291 Broadway, New 
York 7, at $5.95. 


Books Received 


Books listed below will be of 
interest to readers concerned with 
the specific topics covered. 

Choral Readings for Fun and 
Recreation, edited by Harry J 
Heltman and Helen A. Brown, 
published by Westminster Press, 


Philadelphia 7. $1 each for | to 4 
90¢ for 5 or more. 

Crafts for School and Home, by 
Grimm and Skeels, published by 
Bruce Publishing Co., Milwaukee 
1, Wisc. $2.95. 


copies, 


November, 
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LOOK TO 
BEN PEARSON 


for all your 


ARCHERY NEEDS 


ARROWS 
BOWS + ARCHERY SETS 
TARGETS « LEATHER GOODS 
AND ALL ACCESSORIES 


The Best Available in 
Every Price Range 








See your jobber or write for 


NEW CATALOG 


BEN PEARSON— 


o “ - © ~ om T c 
Ping @LuPF, ARK ANGAS 
World’s Largest Manufacturer 
of Archery Equipment  sPF.3-43 





ALL THE LOOSE 
ENDS OF YOUR 
1956-57 Camping 
Season have been 
tied up! 

But don’t forget that an 
other season—1957-1958 


has started and Now Is The Time to plan 
for PROTECTION 


We, the PIONEERS in Camping 

INSURANCE, can satisfy your 

most EXACTING needs. 
VERMONT ACCIDENT 
INSURANCE COMPANY 


Rutland, Vermont 
Member American Camping Association 
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PERFORMANCE 







far greater 
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SAFETY! 
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PLAYGROUND 
AND SWIMMING 
POOL EQUIPMENT 


The wise choice of experienced 


buyers for nearly half a century. | 


WRITE FOR LITERATURE 


AMERICAN 


PLAYGROUND DEVICE CO. 
INDIANA, U.S.A 


ANDERSON, 


Aw ' | MANUF A 
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WE CARRY EVERYTHING YOU 

NEED IN CAMPING SUPPLIES 

AND SPORTING GOODS. 
ALL UNDER ONE ROOF! 


Stan Textile & 
specialist in the line 


Hardware Co. has long 


been a of camping 


supplies and sporting goods We can 
and money by sup 
plying EVERYTHING you need in quality 


prices. We 


save you both time 
merchandise al money saving 
thousands of ferns in 
tackle 


carry sporting 
supplies 
latest 


WRITE 


goods, fishing Camping 
and nobby items Write for our 


catalogs AND BI SURE TO 
FOR YOUR NEEDS TO 


Stan Textile & Hardware Co. 
Attention: Advertising Dept. 








40 North Second St., Philadelphia 6, Pa 








PICKY 
People 


Point to note: the higher 
the intelligence and the liv- 
ing level, the pick-ier the 
parent. This explains why so 
many, many parents all 
through the northeast now 
do their camp-picking 
through the “Today's Living” 
Camp Directory — 

meeting point for camp ad- 
vertisers who pick media, 
and parents who pick 
camps, with care. 


“Today’s Living” 


is the Sunday Magazine of the 
NEW YORK 


Herald Tribune 


230 West 41 St, New York 36 
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FEATURE ARTICLES FOR NOVEMBER 1957 


N EVER increasing number of 
A camps are proving to them- 
selves that master planning pays 
dividends. This statement represents 
a growing awareness of the value 
of planning all phases of develop- 
ment of our landscape. 


Start of Planning 


Historically, there are many ex- 
amples of early camp development 
which show evidence of good 
planning and design. These served 
admirably as the proving ground 
for many of our present standards 
and philosophies of development 
It wasn’t until the 1930's, however, 
when the National Park Service 
gave some well publicized lessons 
in the values of planning, that there 
seemed to emerge a direction in the 
design of camps. 

Unfortunately, the combination 
of depression years and World War 
Il kept this movement from having 
an immediate impact. Toward the 
end of the war, there existed for 
a time a peculiar combination of 
building restrictions, material short- 
ages and national attention to post- 
war planning. As a result, organiza- 
tions and individuals expended ac- 
cumulated enthusiasm, energy and 
funds in long-range planning. The 


i2 








last decade has seen not only an 
expected normal expansion of 
campsites and facilities, but, more 
important, generally better planned 
ones. 

What I have to say here may be 
“old hat” to many readers. But, for 
those who are considering pur- 
chasing a new campsite or remodel- 
ing an existing one, I would like to 
describe what Master Planning is 
all about and what it can do for 
you. 

Planning of one sort or another 
has always prefaced most of man’s 
endeavors. Camping, however, be- 
cause it takes place in a natural 
environment rather than an urban 
one, has seemed to many to be best 
served by letting physical facilities 
develop almost by chance or im- 


mediate need rather than in any 
planned order. 

It is a mistake to expect that 
naturalism results or is retained 


automatically by adoption of a 
“laissez-faire” attitude, The balance 
of any segment of our natural en- 


vironment is upset by entrance of 


man. The longer he stays and the 
larger his numbers, the more de- 
structive his presence to this bal- 
ance. He builds shelters, opens 
clearings, plants trees, creates roads 


MASTER PLANNING 


and paths, drills wells, deposits 
sewage and in a hundred ways im- 
pinges on his environment, inevit- 
ably and irrevocably changing it. A 
new balance must be created and, 
if the result is to be controlled, 
changes must be preceded by in- 
telligent planning. 

Planning, therefore, is as neces- 
sary for the most natural and in- 
formal developments as it 1s for the 
most highly urbanized areas. The 
needs grow in ratio to the intensive- 
ness Of use and are not determined 
by the geographic location of the 
site. 


Building on Paper 


What is this planning? Master 
Planning is building on paper the 
eventual development of a camp- 
site. Errors can be corrected at the 
cost of an erasure rather than de- 
molition of a facility or a wistful 
sigh for what might have been. It 
takes into account all factors and 
conditions from basic objectives of 
camp program to specific daily ac- 
tivities; from general extent and re- 
lationship of major camp facilities 
to location, design and maintenance 
of the smallest physical detail. The 
result is a series of drawings and 
documents governing and directing 
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PAYS DIVIDENDS 


development of the eventual camp 
in a logical, orderly fashion. 

First step in any physical plan- 
ning, however, is an analysis of 
the projected program that will 
use the facilities. This ts of utmost 
importance. It is impossible to de- 
velop a set of facilities serve 
an undetermined program it 
is the program which gives these 
facilities reason for 
Critics might point out the extra- 
ordinary difficulties in correctly in- 
terpreting the direction and needs 
of a future program in relation to 
an ever changing social and eco- 
nomic pattern. However, these 
changes are evolutionary not revo- 
lutionary and therefore can be pro- 
vided for by periodic revision of 
the Master Plan. 


to 


since 


existence 


A Living Thing 


A Master Plan is a living thing, 
not an irrevocably finished product 
At any particular moment, it is the 
best arrangement and design 
facilities that will serve the present 
and prospective programs en- 
visioned at that time. Changed con- 
cepts in program should 
re-study of plans and modification 
of designs these 
changes. 


ol 
as 
tO 


lead 


to accomodate 
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One might ask, why draw plans 
in the first place if it is likely they 
will be changed at intervals? The 
best answer ts that planning a com- 
campsite so complex a 
process that all factors cannot be 
carried in the mind—individual or 
collective. It must be — studied 
graphically so that the best arrange- 
ment and design of facilities can 
be reached. Modification, as a re- 
sult of program changes, 1s simply 
another step in the process, not a 
refutation of the entire original plan. 

A Master Plan is really a whole 
series of plans. It includes a gen- 
eral development plan, 
showing in scale a birds-eye view 
of the completed camp, locating all 
facilities such as buildings, 
paths, utilities and natural features 
in relation other. It also 
includes architectural designs and 
drawings for each structure, engi- 
neering drawings for all utilities, 
and perhaps special plans for plant- 
ing and reforestation, docks and 
piers, swimming pools, vesper cir- 
cles and council rings. All of these, 
together with program descriptions 
and other pertinent written data, 
make up the Master Plan. If this 
like a of work, 
remember, it still represents a small 


plete 1S 


or site 


roads. 


to each 


seems great deal 


By Bradford G. Sears 


fraction of the total cost of develop- 
ment. Also, it is possible to achieve 
the total plan over a period of time 
rather than all at once 

lhe general development, layout, 
or site plan—use which ever name 
you prefer—is the forerunner of all 
others in the series. It is based on 
a reasonably accurate topographical 
survey of the property. The result 
ing map will all changes in 
elevation by contour lines. In addi- 
tion, it should indicate existing fea- 
tures, such springs, streams, 
lakes. swamps, fields, woods, rock 
outcroppings, buildings, roads—in 
fact anything that might have 
bearing on design and development 


show 


lS 


Generally, the scale should not 
be smaller than 100 feet to the inch 
and the contour interval not larger 
than five feet. On larger properties 
of more than 200 acres, it 
possible to reduce the scale to 200 
even 400 feet the inch, en- 
larging only the area of intensive 
development to 100 on 
separate sheet. On slightly sloping 
ground, where drainage conditions 
may be critical, interval 
may need to be reduced to two feet 
and conversely, in rugged country 
it might be enlarged to 10 feet and 
still provide accurate enough data 
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Say 
to 


QT 


scale a 
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U.S. Geological Survey maps aic 
generally not accurate enough to 
serve aS an adequate base map, 
especially those made in the early 
1900's at a scale of approximately 
1 inch to the mile- (1:62500.) 
Newer sheets at two inches to the 
mile (1:31680) have been made 
from aerial photographs for some 
areas and are more accurate. Under 
certain conditions, these will suffice 
if enlarged photostatically and if 
critical are checked on the 
ground. 


areas 


Importance of the Map 


Usually, however, the only way 
to produce a topographical map 
with sufficient accuracy, is to make 
a ground survey or to have an 
acrial survey company fly the area 
and plot a topographical map from 
photographs. The number of such 
companies has grown rapidly since 
the war and their prices are gen- 
erally competitive with ground sur- 
veys. There is also a most valuable 
by-product of this type of survey 
the aerial photographs themselves, 
which tell a great deal about actual 
conditions on the site, as they are 
truly “bird's-eye” views. 

In either case, the cost of making 
a topographic map as a base for 
planning is large enough to be 
Startling to many groups beginning 
a planning process. The question ts 
often raised as to how important it 
is. Actually, there is no acceptable 
substitute involving less expense. It 
is an indispensable and integral part 
of planning. Accuracy of all plan- 
ning relationships is in constant 
jeopardy if based on inaccurate 
data. This data and the map on 
which it is presented will be used 
over and over again. It will first 
serve to identify and locate accu- 
rately all natural features for future 
reference. Second, it is the media 
on which the layout of the eventual 
camp is designed and portrayed. 
Third, site data for each of the 
proposed structures can be evalu- 
ated and interpreted for its effect 
and 


on their proper orientation 

design. Fourth, by locating all 
utility lines, particularly those 
underground, and showing them 
connections with surface features 
on the base map, they can_ be 
readily located for future main- 


tenance and repair. 
Utilities, such as water supply 


14 


and sewage disposal systems, make 
use of gravity to transport liquids 
and solids and, therefore, the accu- 
racy of the topographic data may be 
critical in their proper design. Most 
states require submission of detail- 
ed utility plans for approval by 
health authorities. Part of the in- 
formation which must be provided 
is the exact grades of various parts 
of the system. 


Ft an 





S's b YO Zz 


It is often possible to vary the 
accuracy and cost of the survey for 
different parts of a campsite. Out- 
lying areas, whose niajor functions 
are for exploration, cook-outs, 
sleep-outs and buffer against un- 
desirable outside encroachments, 
can be safely portrayed with much 
less accuracy than the more inten- 
sively used areas in the prospective 
development. However, the exact 
location and limits of the latter 
cannot always be determined until 
the whole site has been studied. 

On completion of the general 
development plan, there remains 
the task of designing the structures 
and facilities which it proposes. 
While all may be developed in 
detail at one time, I think it ts 
equally as satisfactory to carry the 
immediate planning of the struc- 
tures Only to the preliminary sketch 
stage and defer the detailed work- 
ing drawings until actual construc- 
tion is contemplated. In_ this 
manner space allocations, architec- 
tural form and estimated cost can 
be determined for immediate pur- 
poses. The greater expense of pre- 
paring detailed drawings and speci- 
fications can be absorbed as part of 
the construction cost of each struc- 
ture. The actual total the 
same but it is distributed more 
equitably throughout the develop- 
ment period. Furthermore, prelimi- 
nary sketches, particularly in_ the 
form of floor plans and elevations 
Or perspectives, describe structures 
much better to the average person 
than do technical working drawings. 


cost 1S 


They are most useful as promotion- 
al material. 

One of the benefits of a 
Master Plan is that all information 
pertinent to the develapment of the 
camp is in one place. It can be 
used equally well for indoctrination 
of new personnel, public relations 
and fund raising programs, re-study 
of any and all parts as need arises. 
It makes a permanent, official rec- 
ord on which are all changes. Ac- 
complishments can be entered, 
thereby removing the burden of 
trusting to memory the past deci- 


sions and installations. 
In a field such as camping, it ts 
inevitable that certain standards 


and policies have evolved which to 
some extent govern development of 
most campsites. These are desirable 
and beneficial so long as they do 
not lead to standardization. No 
two sites or programs are so identi- 
cal that they can be best satisfied 
by duplicate facilities either in 
location or design. Each site and 
each program is a unique challenge 
answered only by devising an indi- 
vidual design which will produce 
the best character and arrangement 
of facilities for that particular set 
of conditions. 


Something of Value 


(his, then, is a bit of the story 
of Master Planning. It embodies no 
particular magic, just logical analy- 
sis and creative imagination. It is 
possible for anyone with these abili- 
ties to produce something of value. 
However, contemporary camp de- 
velopment makes use of the crea- 
tive arts of landscape architecture, 
architecture, engineering and other 
technical skills to such a degree that 
in nearly every situation the con- 
tributions of these professionals 
will more than compensate for their 
fees. There is definite value to be 
gained from the objective viewpoint 
and skill of an experienced planner 
who is not subject to pressures, po- 
litical, traditional. Take 
advantage of the values of Master 
Planning and see how you gain a 
clearer perspective of where you 
want to go with your campsite and 
the most logical way to get there. 


social or 


Mr. Sears is an associate profes- 
sor of landscape architecture at 
State University College of For- 
estry, Syracuse University. 
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Planning for functional, attractive and economical 


Modern Tents For Campers 


NE ASPECT of our camp 
leadership training program 


is devoted to discovering new ap- 
proaches to living more comfort- 
ably in the out-of-doors. As part 
of this research program, consider- 
able time is being spent on living 
quarters. 


Policy 


throwing 
tents 


advocate 
drab 


We do not 
away all familiar 
currently in use. However, we do 
feel that camp administrators should 
take another look at what they are 
using and perhaps ask themselves 
a few questions. Are present living 
units functional? Are they pleasant 
to live in and attractive to the eye? 

Last spring, the problem of camp 
shelter for the University Camp, 
conducted by the Recreation and 
Outdoor Education Department, 
Southern Illinois University, 
literally thrown to the Design De- 
partment about eight weeks before 
the camp program began. There 
werent enough shelters for the in- 
creased enrollment, and if none 
were forthcoming by opening day, 
many campers would be disappoint- 
ed. When the Design Department 
asked how much funds were allot- 


olive 


Was 
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By Harold Cohen and 
Robert McBride 


ed, the reply was “none.” 

Fight weeks and $600 worth of 
research money later, there were 
nine emergency structures at the 
University Camp. The structures, 
designed oy Harold Cohen, are 
erected by pulling a central ring up 
a mast. The colors of the triangles 
in this case were blue and white 
and orange and white. Each triangle 
is the same measurement, allowing 
for repetition of units and ease of 
fabrication. A 14-foot zipper opens 
the 24-foot diameter, 10-foot high 
Structure 


Design 


Ihe shape, which came from the 
repetition of 20 triangles, 
for great flexibility. The canvas was 
allowed to sag, which was its nat- 
ural tendency. The control is plac- 
ed on the mast. One operation con- 
trols all 20 triangular skins. 

The equipped with a 
conical metal cap painted black 
During the day the sun’s rays are 
absorbed on the surface of this 
cone, which becomes about 30 or 
40 degrees hotter than the fabric 
surface. This causes a movement 
of hot air at the top. The relatively 
bottom of the 


allows 


mast 1s 


cooler air at the 


structure moves up the sides to re- 
place the quick moving hot air, 
and, therefore, a cooling system is 
established, It has been reported by 
counselors and children that they 
found the shelter 10 to 15 degrees 


cooler than army tents still being 
used. 
Uses 
Ihe solution to this emergency 


problem is not world shaking, nor 
contribution to the 


is it a mayor 
halls of design history but one 
thing is certain, it 1s enjoyed by 


the children, keeps the rain from 
their bodies, gives them a cooler 
place to rest and sleep, and, most 
important, allowed them to be at 
camp. It doesn't look like a cabin, 
it doesn’t look like a buffalo hide 
tepee, it doesn’t look like an army 
barrack, it doesn’t look like a town 
and country house. It looks like 
what it is, a children’s sleeping 
Structure in a Camp 


~—~Mr. Cohen is chairman of the 
Desien Department and Mr. Me 
Bride is camping coordinator for 
the Recreation and Outdoor kd 
ucation Department at Southern 


Illinois University 
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Planning for better kitchen operation, 


safer food handling and more 


appetizing menus through 


OUR CAMP dietitian knows 

- that good food satisfies. The 
feelings of well-being that result 
from good food are as important 
as the nutritional contribution pro 
per food makes to children while 
they're in camp. Food means many 
youne 
from a 


things to people. To a 
camper, cookies offered 

cooky jar may mean “We like you 
and hope you're going to enjoy 
camp.” To older campers, refresh- 
ments mean a party and transform 
ordinary evening games into a gala 
occasion, To parents, who often 
feel better qualified to judge camp 
food than any other aspect of camp 
abundant food of good quality may 
symbolize overall camp quality. To 
a camp director, the kind and 
amount of food are visible signs of 


the effectiveness of camp kitchen 


Sanitation 


Ihe job of the dietitian is to 
plan and buy nutritious food, keep 
its cost within the budget, and store 
and prepare it so that food values 
are not lost. Furthermore, she must 
see to it that food does not become 
contaminated and cause illness. 
Fresh fruits and vegetables taste 
best and are most nutritious at the 
time of harvesting, or when they're 
stored for only a short time at SO 
F. or slightly below. Cooked and 
gravy, chicken salad, 
cream and custard have a 
short storage life even at 40° F 
This means the dietitian must limit 
food variety and the amount kept 
on hand. She may not always be 
able to meet “spur-of-the-moment”™ 
requests for food, however ordinary 
Campers and = even 
sometimes that perishable 
foods used in camp are similar to 
the dried beans and dried meat that 


raw = meats, 


Sauce, 


counselors 


assume 
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Wise Buying and Storing of Food 


were staples of logging camp fare 
[hey do not realize that bacteria 
grow luxuriantly in moist food at 
warm temperatures and that even 
bacon and ham must be handled 
like fresh meat. Present-day salting 
and smoking processes add flavor, 
but will not prevent spoilage. 

How can a dietitian convince he: 
cook that perishable foods should 
be refrigerated promptly and kept 
there, despite the fact it 1s more 
convenient to the cook to bring all 
food for the noon meal out of the 
refrigerator early in the morning? 
If the cook believes that the diett- 
tian 1s holding up her work, and the 
dietitian labels the cook “stubborn,” 
little progress will be made. The 
dietitian should help the cook 
understand that keeping food under 
refrigeration health of 
campers. Most cooks are interested 
in campers’ welfare 

[he pre-camp period should in- 
clude time to train employees in 
sanitary food handling 

Sanitation health 
departments pertain to cleanliness 
of the kitchen, dishes, and equip- 
ment, and to screening and refriger 
ation. But good housekeeping in all 
food 


safeguards 


standards of 


areas is necessary for safe 
handling. For example, systematic 
cleaning of dining table tops after 
each meal reduces the number of 
flies in dining room and _ kitchen 
Dining table tops should be washed, 
rinsed and dried three times a day 
Camp director and dietitian need to 
decide who shall do the work. They 
should determine what campers are 
capable of doing, and which coun- 
selor shall supervise. Would it be 
better to assign the job to a coun- 
selor-in-training, or use a_ kitchen 
employee’s time and pay for the 
work out of the budget? 











By Ada V. Felch 


Outbreaks of food poisoning are 
related to the ever-present questions 
of how much food to buy and how 
much to prepare. A_ policy of 
“super-abundance,” or always al- 
lowing for second and even third 
servings, results in left-overs. 
of left-overs generally results in un- 
appetizing food and possibility of 
food poisoning. The dietitian has 
the problem of determining how 
to have sufficient food and yet pre- 
vent left-overs; how to give campel 


Use 


and parent satisfaction and yet 
control costs 
Purchasing 
[he dietitian must make many 


decisions when she plans the quan- 
tities Of food that are to be pur- 
chased and prepared for camp use. 
hese decisions should be 
on camp kitchen operation 
not on her guesses or even on the 
basis of her experience in another 
situation 

Each camp is unique. That 
uniqueness extends to the food likes 
and dislikes of and the 
amounts they consume of different 
kinds of food. In situation, 
liver is the children’s favorite meat 
(yes, really!,) while in another it 
is SO unpopular that it is not worth 
preparing. This ts an extrem illus- 
tration of how groups differ. Menus 
and recipes that work in one situa- 
tion may not control left-overs and 
costs in another. 

A file of standard recipes needs 
to be developed for camp 
When standard recipes are used, 
quality products are more likely. 
Cost control is possible 
amounts to purchase are 
from the standard recipe. 

When the dietitian is planning 
the amounts of food to purchase, 


based 
facts: 


campers 


one 


each 


beca use 
taken 
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know how 


guests 


needs to 
and 


she 
campers 
to serve. The 
will help her to plan accurately 

A flexible camp program that 
adjusts to changing weather, camp- 
and staff “brain-storms” 
affects kitchen Plans 
changed after food has been bought, 
or even prepared, may account for 


many 
she is yvoing 


past years census 


er needs 
opel ation. 


much over—and under-production 
of food 
fo check on her estimates, the 


dietitian should keep al record Ol 
amount of food prepared, consum- 
and and note causes 


ed left-over. 


of over—or under-production, such 


as camper absences from the dining 


room. tikes and = dislikes, and 
weather. The dietitian can use this 
accumulated intormation to 1m- 


prove future planning 


Following are recommendations 


for communication between diet! 
tian and other staff members: 
|. Regular conferences, well in 


food purchasing time, 
and 


advance ol 
between dietitian 
charge of trips 


person in 
2. Participation of dietitian in 
program planning sessions 

3. Notification of dietitian about 
possibility of change of food plans 
and prompt when 
plans are actually changed 


communication 


Miss Felch is with the Counseline 
Service. \ ) Siale C olleve of 
Home Cornell Uni 


Versily 


LcOnOomMICS 


Selecting Foods Campers Like 


Fk OUR CAMP could save 3¢ a 
| meal on raw food we could hire 
two top notch counselors with the 
saving. How big ts the “If?” 

Hidden Valley Camp feeds about 
90 people, family style, from a 
central dining hall, or over 10,000 
meals a season 

What are the best 
suving food costs? 

At Cornell Uliversity, there is an 
excellent State Extension Service, 
with specialists skilled in institution 
management and foods marketing. 
At the County Home Demonstra 
tion Agent's office we can get free 
practical, sympathetic help, includ 
ing record forms, menus and mar- 
keting information 


Ways to start 


Comparative Costs 


So we checked our past and pro 
jected menus with these folks first 
One year we had the following on 
our list of per 
serving: 


Prunes, apricots or tomato juice 


comparative COStIS 


$.03;: bananas $.06; beef noodle 
soup $.02; clam chowder $.06 
boiled potatoes $.02; green beans 
$.04; potato chips $.065; baked 


beans with frankfurters $.13: roast 


turkey $.25; cabbage and apple 
salad $.03; pear and prune salad 
$.085; cake $.035; ice cream $.09: 
watermelon $.10; muffins $.04 
canned brown bread $.O8:; et 

But can low cost food items be 
popular? 

We enlisted the help Ol dish 


scrapers,’ cooks and counselors to 
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By Carl B. Garvey 


A LITILi PLEASE! Liver 
chow mein, chowders, chili, cream 
ed dried beel, creamed corn, 
canned peas, canned carrots, rice 


pudding, whole wheat bread, cat 


away rye bread, canned figs 





rate foods on general popularity 
Ihe results read as follows 
WOWS! Roast beef, hot dogs 
and baked beans, spaghetti and 
meat balls, tuna salad with tomato. 
meat loaf, corned beef hash, beet 
stew with vevetables, French toast, 
scrambled eves, macaroni and 
cheese, chicken on biscuits, fish 
fillets, baked potatoes, hashed 


brown potatoes, potato salad, fresh 
tomatoes, cucumbers, raw cabbage, 


frozen sweet corn. carrot 


sticks, celery, rice, frozen peaches, 
strawberry shortcake 


pCas, 


ice Creall, 


fruited jello, fresh grapes, melon 


ginger bread with 


and 


chocolate cake. 
topping, 


chocolate pudding, French 


applesauce cookies. 


bread. 


muflins, raisin breads, cinnamon 
buns, white bread 

.K.’s! Ham and scalloped pota 
toes, baked ham, most soups, 


salmon loaf. lettuce. creamed pota 


foes. canned tomatoes. canned lima 


heans. whole kernel corn. beets. 


pinach 


liahee PP 


noLwo 


Camp 


With cost and popularity obser 


vations in mind, we try to. plan 
menus with balance of high. medi 
um and low costs each « amp period 
We also try to include Wow 


iflem at provide 


Aortic 
each meal and 


Variet' a can 


enough campel 
omit one item and get a good meal 

We have stuck by 
we like, finding them sympatheti 


when 


food suppliers 


need to 
little 
combined with ade 
and = freezine 
food 


unusual in 


we ave or feel oC 
Can splurge al | 

[hese steps 
relrigeration 


keep waste 


quate 


Space and COS! 


down lhere j nothine 


these procedure hut they do work 


Mr. Garvey ts director of Hidden 
Valley Camp, Watkins Glen 
VY 
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Planning ways to encourage 


basic and continuing 


Good Will For Your Camp 


relations as, “the engineering 
of public consent.” This definition 
implies that public understanding, 
good will, and friendliness for your 
camp can be “engineered.” They 
can be sown like seed and brought 
to fruition. In fact, building public 
relations is a lot like farming, in 
that you've got to work at it all the 
time. Every contact by anyone con- 
nected with your camp is an op- 
portunity for winning or losing pub- 
lic acceptance, for building or los- 
ing good will. 


Oy onion HAS defined public 


A public relations-minded camp 
director studies every aspect of his 
operation policies, attitudes and 
activities of his staff, appearance of 
employees, buildings, facilities, 
equipment, etc.—trying to see them 
as the public sees them and measur- 
ing what he sees against his public 
relations’ aims. 

Rear Area Impressions 

Appearances are important, not 
only of the so-called public areas 
of your camp which parents see, but 
of the which delivery 
man and visit. 


rear areas 
garbage collector 


They too, take their impressions of 


your organization with them, and 
one may never guess where thet 
observations will roost. Alert, in- 
telligent management makes sure 
that appearances everywhere give 
the kind of impression we want. 

Attitudes of staff are equally im- 
portant. When we train those an- 
swering our telephone to put 
warmth and friendliness into their 
voices, to be patient and helpful as 
well as courteous, we are building 
good will. When we receive sales- 
men and parents, donors and de- 
livery men, campers and the curt- 
ous, applicants for positions and 
board members, neighbors and 
strangers, in the same warm, friend- 
ly spirit, we are building good pub- 
lic relations. 





When we ask our staff not to 
sing or speak loudly when return- 
ing in the evening from their days 
off because many of our neighbors 
are early-to-bed farmers or workers, 
and merit this small, neighborly 
consideration, we are looking to 
our public relations. When we limit 
the use of our PA system after dark 
to dire emergency only, we are 
similarly motivated. 


Getting Acquainted 


Every camp administration worth 
its salt prepares for emergencies, 
learns where essential services are 
available and establishes avenues 
of communication. It knows where 
it can get quick help—-doctor, hos- 
pital, police, fire department. 
plumber, electrician, state sanitar- 
ian, etc. We have learned to be- 
come acquainted early in the sum- 
mer with some of these key people 
in the community where our camps 
are located and to invite them to 
see our operation. We ask for their 
advice, and clear procedures, all 
the time interpreting to them the 
purpose of our camp organization 
and, by our acts and words, the 
considerate, responsible and coop- 
erative character of our entire ad- 
ministration, 

We encourage a continuing rela- 
tionship and relatively frequent 
contacts. It is no accident that the 
state policemen often drop in 
around midnight to see how we are 
doing and to share our bedtime cof- 
fee klatch. They know they’re al- 
ways welcome. And whenever we 
have had need of neighboring com- 
munity services, we have always ob- 
tained them promptly and effective- 
ly. It should be noted that we never 
fail to speak and write our thanks 
and approval, making sure that the 
nice things we have had to say also 
reach the supervisor. 

We have found that doubts and 
suspicions are easily aroused. That’s 





By Harold Beker 


why we always give our public full, 
detailed reports in chatty, friendly 
letters and conversations, treating 
them as partners in our enterprise, 
as indeed the public is in our com- 
munity-sponsored camps. Problems 
are usually discussed promptly, 
frankly and at length. This policy 
has proved particularly valuable 
with parents, who, after a while, feel 
that they are trusted friends and 
partners. Parents feel they know us 
well and can predict how we will 
act in any situation. At this point, 
we know we have their confidence 
and good will, but we are also keen- 
ly aware of our responsibility to 
keep working at it, in every act and 
word. We dare not forget that “good 
will is won by a thousand acts and 
lost by one.” 

When we think of public rela- 
tions, many of us think first of news 
releases and advertising in their 
various forms. These are a more 
formal aspect of the total public 
relations program. As with speech 
and action, it is important that they 
be carefully considered for effect. 

In an emergency, your public re- 
lations will depend in large part 
upon the degree of public accept- 
ance and understanding you have 
developed. Next time the neighbor- 
ing garbage collector is late, think 
twice before you reproach him. 
Maybe he left a sick baby at home 
and needs some friendly sympathy. 
He is likely to remember that when 
the floods come and you need a 
helping hand. Good public rela- 
tions can be engineered. But it is 
a 24-hour job, and every member 
of your organization must play his 
part in what he says, what he writes 
and what he does. 


—Mr. Beker is executive director 
of the Philadelphia YM _ and 
YWHA Camps and Chairman, 
Public Relations Committee, 
ACA Eastern Pennsylvania Sec- 
tion. 
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N CONSIDERING any system 
| of bookkeeping one must first 
decide what purpose is to be served 
by all the work. One might simply 
put all money received in a trouser 
pocket, and pay out all the bills 
from the same pocket. This would 
give an adequate profit or loss 
figure quite simply. 


Middle-of-the-Road System 


The other extreme would be a 
complete set of foolproof, double 
entry books with a cost accounting 
system showing how much each 
meal served is worth and the main- 
tenance every piece of 
equipment in camp. We have 
adopted a simple middle-of-the- 
road system. Essentially, it is the 
trouser pocket, but we’ve embellish- 
ed it with a few compartments, 
adding books to keep records of all 
transactions. 


cost of 


This accounting system may 
bring shivers to qualified account- 
ants, but it has been developed over 
a period of 23 years and is tailored 
to the needs of a camp for 200 
campers. The system is_ simple. 
Everything complex is deliberately 
left out, or bypassed. 

The purposes of a camp book- 
keeping system are these: 

|. To keep an accurate history 
of all accounts receivable. 

2. To have a record of all pur- 
chases and payments. 

3. To have a record of the 
amount spent in the camp’s various 
departments. 

4. To have a payroll record that 
quickly and simply provides re- 
quired government agency figures 

5. To be simple enough for keep- 
ing by any member of the office 
staff and understood by a Camp 
Director. 

We deliberately avoid keeping 
our own Capital Accounts records. 
We set aside one or two compart- 
ments for new equipment and new 
construction and have this informa- 
tion available to a Certified Public 
Accountant. He keeps the capital 
and depreciation records in a 
manner acceptable to the tax peo- 
ple, and that will provide us with a 
minimum of taxation. There is al- 
ways a saving to be had in turning 
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over this task to an expert. This is 
the complex part of accounting we 
avoid like the plague. 

The core of our bookkeeping 
system is a multi-columned_ book, 
our Check Disbursement Ledger, 
in which all check payments are 
noted. Cash payments are handled 
in a separate Petty Cash book. It 
is, obviously, wise to enter the date 
of payment, the name of the firm 
or person paid, and the amount of 
the check. 

The subsequent columns should 
be carefully chosen to provide in- 
formation analyzing the 
operation in a manner that 
reflect a picture of operating costs 
over a long period of time. You 
must consider your own needs 
carefully. You'll no doubt realize 
that is isn’t necessary to know the 
operating small areas of 


cost of 
will 


cost of 


Plan an easy-to-operate 





Petty Cash 
Cash Out 


Personal Drawings 

General Expenses 

In the General Expense column 
we add an explanation for any item 
over $50.00. We try to use the 
General column as little as possible 
It is reasonable to make any deci- 
sion about what column you 
for any type of expense so long as 
you are consistent. Keep some de- 
tails and explanation of items in 
the New Equipment and New 
Building columns as they are re- 
quired by an auditor for tax de- 
preciation purposes. 

This breakdown has given us a 
pattern of our expenses 
period of time, and has led directly 
to alterations in our’ spending 
policy. These figures are a helpful 
guide in budgeting for each suc- 


use 


Over ia 


Camp Bookkeeping System 


your camp. However, it is impera- 
tive to know the bigger areas with 
a moderate degree of accuracy. For 
example, we are not too interested 
in the cost of maintaining any one 
building in camp. We must know 
the costs of overall building main- 
tenance. We break down our areas 
in the following manner: 

Food 

Kitchen & Dining Room Supplies 

Kitchen & Dining Room Wages 

Delivery 

Fuel and Power 

Maintenance Supplies 

Maintenance Wages 

Camp Supplies 

Counselor Wages 

Office Expenses 

Office Wages 

Telephone and Telegraph 

Car and Truck Expenses 

Publicity and Travel 

Resale 

lax, Rent, Insurance 

New Equipment 

New Building 


By Eugene H. Kates 





columns are 
checked 


The 


and are 


season 
monthly 
for agreement with the monthly 
bank statement. Entries can be 
made in the ledger either from can- 
from accurately 


cessive 
totalled 


celled checks o1 
kept check stubs. It is wise to make 
the column heading on the check 


or the stub at the time of issue 


Accounts Receivable Ledger 


A more important book in out 
system is the Accounts Receivable 
Ledger. It is simply a book made 
up with a sheet of paper for eacn 


camper, having three columns 
Debit, Credit. Balance and an 
explanation for each entry. We 


show all charges against campers 
with the amount of detail 
is necessary for billing 
Every charge is not necessarily en 
tered against the camper as it is 


we feel 
purposes 


made. 

The camp 
kept in a card file, and are entered 
in bulk. Large charges such as 


19 


store's charges are 


4) a 


YOUR SPACE IN 


BAZAAR 


CAMP DIRECTORY 


@ increased enroliments 
@ a low advertising rate 
@ a high-income audience 


@ and a special bonus 


For rates and information about the 
Guide céntact Johanna Potter Shedd, 
Director, Harper's Bazaar Educational De 


partment, 572 Madison Avenve, N.Y. 22 


RATS and MICE? 


eleleleMict-rellare 
KILLS ’EM 


with... 


Scehelelan for - Sele) 
24 stations for $2.49 


ra | OT rr} vy hac t ; i ; tere 


Tz Jamin 


0. E. LINCK CO., INC, 
Clifton, NJ 


paddles, I-shirts, etc., are entered 
individually. All receipts are enter- 
ed, and a notation is made if they 
are paid either by check or cash 

It logically follows that there 
must be a daily or monthly record 
of money received. A Cash Re- 
ceipts Ledger is simply an office 
record of how much we have de- 
posited to our bank account. This 
is done again on a three-columned 
sheet so that we can debit or credit 
bank loans as required. Currency 
received in payment of fees is de 
posited along with checks 

Now, from the Check Disburse 
ment Ledger and the Cash Receipts 
ledger we have the information to 
do a litthe sum called Bank Recon 
ciation. This is a comparison of 
the bank’s 
actions with them and our own 
takes the following 


records of our. trans- 


records. It 
lorm 
Bank Balance at the 
beginning of the month 
Bank Deposits for the 
month 


$100.00 


SO0.00 


$600 OO 
Bank Withdrawals for 
the month (total of 


checks issued) 300.00 


Balance at the end of 

the month $300.00 

If you enter from check stubs, 
you must adjust for the checks out 
standing. This final figure must 
agree with the bank balance at the 
end of the month, if not, someone 
has made an error and it had bette 


be located 
Invoice Ledger 


We need an Invoice Ledger, a 
record of our purchases and out 
money [he simple way 
to do this is with a small, ring-type 
book, alphabetically indexed and 
with pages that have space for date 
explanation and the three columns 

Debit, Credit and Balance. Every 


invoice is entered after it is received 


paid out 


and initialed as being correct by 
a responsible individual. All that 
one need enter under explanation 
invoice number and date 
in the 


is the 
Ihe amount ts 
Credit column. It is necessary to 
keep a separate sheet for every 
account. When a payment is made 
on the account, the check numbe: 
of the payment, its date, and its 
Debit 


entered 


amount are entered in the 


column of the appropriate sheet 
In this manner, a complete history, 
of each account is readily available 

A payroll record is kept in a 
similar binder. Again a _ separate 
sheet is used for each employee, 
but it has extra columns for charges 
required by government agencies 
Thus the columns in this book are: 

Credit 

Debit—all charges not specifical- 
ly shown in remaining columns. 

fax—-tax deductions and pay- 
ments by the employer to the 
Government. 

Social Security or Unemployment 
Insurance—amounts witheld 

It is now possible to periodically 
extract the amounts required for 
transfer to government 
without too much work 


lotal wages earned. 


agencies 


Petty Cash 


[here remains only {oO keep da 
record of small cash transactions 
that inevitably take place and can 
be such a nuisance to watch. Keep 
a Petty Cash box supplied with 
money. A record of all disburse- 
ments is kept in the box on a 
standard form Petty Cash Voucher 
It requires the amount, purpose, 
and signature of the person with- 
drawing. Only one person has the 
key to the Petty Cash box. If the 
Petty Cash disbursements are small, 
and it 
they need not be 
any further than making sure that 
is put into the 
box, charges against employees o1 


iS wise to keep them SO. 
accounted for 


each time money 


campers are posted 
We postpone all 
Cash Disbursements 
June, July and August until Sep 
tember. In September, 
exiract our accounts receivable and 
payable and summarize operating 
At the end of our fiscal year, 
we turn over to Our accountants a 
figures. In 


work on the 


ledger for 


| 
We Casily 


COSTS 
summary of all these 
some mystic way we get back a 
neatly bound operating statement 
from him, along with the sad tax- 
ation news 

[his system has proved useful 
It is by 
should be 


no means foolproof and 
checked by the camp 
owner. It will, however, reflect 
trends in costs over a period of 
years. These, if carefully analyzed, 
will give useful information 
Mr. Kates is director of Camp 


Arowhon, a co-ed private camp 
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ACA NEWS OF THE MONTH 


Section Presidents Sharpen 


Skills at ACA Workshop 


ACA Presidents from every sec- 
tion of the U.S. met at ACA Head- 
Martinsville, Ind., Oct. 
the three-day 


quarters, 
18-20. Purpose ol 
meeting was to provide opportunity 
for Section discuss 
Section problems, and 
operation, and obtain advantage of 
solutions worked out elsewhere; to 
collaborate in further developing 
and interpreting national ACA- 
Section relationships; to lend assis- 
tance in putting in final form the 
nearly complete Section manual; 
and to give both Section and Na- 
tional first-hand informa- 
tion as to they can better 
coordinate their joint efforts. 
Section presidents play a_ key 
role in the success of ACA, the 
conference were told. 
Generally speaking, it is the Section 
president who has the job of inter- 
preting national to his local mem- 
bers, and of keeping the national 
office informed of the needs and 
wants of his members. The bette: 
each Section president understands 
the principles and policies of the 
national ACA, and how these prin- 
ciples and policies are administered 
benefit to all 
Provision 


Presidents to 
Concerns, 


officials 
how 


delegates 


to provide greatest 
members and stimulate 
of better camping to all, the bette: 
he can fulfill his obligations as the 
elected head of his Section. It was 
stressed that the 
planned as a two-way street, with 
equal opportunity for 
bring their concerns to national and 
for national to help presidents in- 
crease their effectiveness as Section 


conference was 


sections to 


officers. 

led lake Forest, Ill. 
immediate past-president of ACA, 
Section 
Ar- 
rangements for the three-day meet- 
ing were made by the ACA Field 


C‘avins. 


served as chairman of the 


presidents’ discussion groups 
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led Cavins 


Services Committee. Hugh Ransom, 
ACA executive director, and 
ard Harrison, ACA assistant execu- 
tive director, as well as other 
members of the ACA National 
Headquarters staff assisted = in 
planning the conference 


(jer- 


"58 Convention Planners 
Set Top-Flight Program 


For St. Paul in February 


By Elizabeth Strom 


St. Paul invites you and all camp 
ers to Marvelous Minnesota in its 
centenial year—I958. Make your 
plans and pack your bags tor the 
1958 ACA National Convention, 
February 4 through & 
St. Paul has 
Meetings will be held in Municipal 
Auditorium and nearby hotels 


Ihe city ofl 


excellent facilities 


Committees of the Minnesota 
Section have been 


months under the 


working = fol 
guidance of 


Whitey Luehrs as General Chau 
man, and the total operation § ts 
moving toward your arrival in St 
Paul. 


Hospitality Chairman, Mrs. Neils 
Ihorpe, and Registration Chai 


Continued on page 22 


ACA Gains, Goals Outlined 


By T. R. Alexander, President, ACA 


With camping’s record breaking 
1957 now history, thoughtful camp 
leaders are looking ahead not only 
to 1958 but to the next 10 years 
and the emerging challenge to 
camping in our country. 

Forty million children are enroll- 
ed in schools this fall. In the next 
lO years the number will increase 
to SO million. A growing number 
Of young parents, many campers 
themselves during childhood, want 
their children to camping 
experience. Accelerated population 
toward cities, where 60% of 
families live, has 
yrowiny 
camping Opportunities to more and 


have a 


flow 
caused a 
extension of 


now 
concern {or 


more young people 

[hese factors point to inevitable 
incrgase in number, enrollment and 
kinds of during the 


camps years 


But mere provision of 
not the total 
answer to this challenge. To keep 
faith with parents and the publi 
high of the 
values of camping in and 
development of their children, and 
to match 


just ahead 


“more camping” 1s 


in then expectation 


yrowth 
progress in education, 
and other related fields. 
challenged to de 


recreation 
furthes 
velop “better camping 


we are 
in terms ol 
administration, program and leadet 
ship. 

During the years 
American Camping Association ha 
made remarkable progress in im 
plementing the ACA Standards 
Program. Following up the pioneers 
ing leadership of Dr. Hedley § 
Dimock and Wilbur Joseph, ACA 
has moved progressively 


past four 


from 
Continued on page 22 
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ACA Gains. Goals 
Are Outlined 
Continued from page 2\ 


minimum 
practices suggested by “Marks of 
Good Camping” back in 1940 to 
the requirement that member camps 
must ask for appraisal and approval 
in terms of established ACA Stand- 
ards 
Wholehearted 
participation in the Standards pro- 
yram of ACA its a tribute to Stanley 
Michaels, his strong, hard-working 
committee and the imspiring co- 
operation of ACA Section leaders 
the expectation ol 


adoption of desirable 


acceptance and 


Contrary to 
some, we can now say adoption and 
implementation of ACA Standards 
was the most important milestone 
in our history. 

In September ACA’s Standards 
Committee met to consider pro- 
revisions of standards for 
and Day Camping 
and 


yressive 
both Resident 
in light of recommendations 
suggestions from Sections, reports 
of committees on Standards for 
Pravel and Family Camps, and the 
proposed long-term plan for ACA 
visitation procedures for the next 
seven years 

Any citation of progress in im- 
plementing standards must recog- 
nize help given ACA through the 
grant of $33,640 by the Kellogg 
Foundation, which made possible 
addition of Sid Geal to our Na- 
tional ACA Headquarters staff as 
Standards Director. 


In planning programs for bette: 
camping we will continue to draw 
from the learnings of every related 


field—education, social group work, 
medicine, psychology, psychiatry, 
the arts, physical education, recrea- 
tion and religion—but we will need 
to keep always before us the basic 
idea that camping is “living in the 
out-ol-doors.” 

Iwo ACA 
will make valuable contributions to- 
ward enriching both program and 
leadership training. The “Conserva- 
tion In Camping” project became 
a reality through the generous grant 
of $15,000 over a three-year -peri- 
od, by the Lilly Endowment. Under 
leadership of Dr. Reynold E. Carl- 
son, University of Indiana, former 
president of ACA, three films will 
be produced on Conservation Edu- 


projects under way 


>) 
- 


cation. These will provide excellent 
material for leadership 
training as well as _ unexcelled 
opportunity for ACA to interpret 
camping as outdoor education 
Charles Mohr, Audubon Camp, 
Connecticut, is chairman of the 
ACA Conservation Committee that 
will be working on other resource 
material in this important area of 


resource 


camping. 

Over 200 counselors have now 
been certified by ACA as “Camp- 
crafters’ or “Advanced Camp- 
crafters” through approved training 
courses conducted by Sections un- 
der direction of Howard Jettirey, 
Kit Hammett and the ACA Leader- 
ship Committee. And that is only 
the beginning for, if every Section 
will sponsor Campcraft Certifica- 
tion Courses this fall, winter or next 
spring, we could train 1,000 more 
“Campcrafters” before the 1958 
camping season. 

lo bring together the best ex- 
perience in providing adequate 
facilities for better camping, a new 
national ACA Site Development 
Committee has been organized with 
Cliff Drury, long active in the Asso- 
ciation, as chairman. With co- 
operation of professional camp 
planners, experienced camp direc- 
tors, architects and engineers, this 
committee will be working during 
the next two years in compiling 
practical resource material for help- 
ing ACA members who might be 
planning to build new camps or 
expand and = rehabilitate existing 
facilities. 

Compared to the formal educa- 
tion field, camp leaders generally 
have not made use of audio-visual 
aids in training camp counselors 
and program specialists. Excellent 
motion pictures, and film 
strips are available from state and 
federal agencies, colleges and uni- 
versities, as well as volunteer health 
and safety, group life, child guid- 
ance, arts, campcraft, physical edu- 
cation and recreation organizations 
Homer D. Roberts is the chairman 
of a new ACA Commitee on 
Audio-Visual Aids. 

looking ahead to 1958 we are 
already making plans for two Na- 
tional ACA Workshops, one on 
Outdoor Education and the othe: 
on Church Camping, to be held at 
Bradford Woods in October 

Children love to sing and good 


slides 


important phase of 
every good camp program. A 
special ACA task committee is 
completing revision of the official 
ACA Song Book. The new edition 
will be ready for the 1958 National 
ACA Convention. 


music iS an 


°98 Convention Planners 
Set Program for St. Paul 
Continued from page 21 


man, Laurel [hfe, with their com- 
mittees have plans for your com- 
fort and pleasure. 

Robert Schmid 
number of spaces for exhibits have 
already been allocated to ou 
friends the suppliers. Because of 
the vastness of the exhibit hall, 
there 1s excellent space still avail- 
able. 

Tuesday, February 4th there will 
be many small group and commit- 
tee meetings with the convention 
opening with Kindred Group Day 
Wednesday, February Sth. First 
General Session will be Wednesday 
evening at which time Dr. Gerald 
Wendt, Director of Publications 
for UNESCO, will speak. Lindy 
Cedarblade’s committee is lining up 
General Sessions for each 


reports a good 


othe 
day. 

In addition to Interest Groups 
headed by Ann Brinley, a com- 
mittee with Flo Felknor is planning 
workshops on_ varied — subjects. 
[hese will give outstanding oppor- 
tunity for small groups to spend 
several hours on areas of greatest 
need. Watch for more information 
and advance registration notice for 
these workshops and interest 
groups. They promise to be terrific! 

Program Chairman Leste: 
Schaeffer 1s fitting General Sessions, 
Kindred Groups, Workshops, In- 
terest Groups, Exhibits, and Dem- 
onstrations into a Convention you 
shouldn't Our banquet on 
Friday night in the Arena section 
of the Auditorium, will be followed 
by an ice show patterned after the 
famous St. Paul summer Pop Con- 
certs. 

Watch your Section Newsletters, 
CAMPING MAGAZINE and individual 
mailings for further information. 

lo make the 1958 ACA Con- 
vention in St. Paul the greatest ever, 
YOU need to come. Plans and 
Places are not of much use unless 
people— YOU—zet into them! 


muss. 
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How Camps Can Integrate 
Handicapped Told 
A guide on placing physically or 


emotionally handicapped children 
in regular summer camps has been 
issued by the Community Council 


of Greater New York. which has 


been sponsoring a demonstration 
project on group work with the 
handicapped. 


The guide, which was prepared 
for use by both camps and social 
which children to 
camp, describes programs, 
physical — facilities, 
staff, referral procedures and con- 
tent, fees, intake and material on 
the values of integrated camping 
for both handicapped and non- 
handicapped children. Also includ- 
ed is descriptive material on asth- 
matic, cardiac, orthopedic, visual, 
hearing, diabetic and epileptic con- 
ditions, and which children’ with 
these specific disabilities are ready 
to attend regular camps. 

Entitled “Camping Guide for the 
Placement of Handicapped Children 
in Regular Camps,” the guide was 
prepared by the Council’s Demon- 
stration Project and its Camping 
service, in cooperation with the 
Association for the Aid of Crippled 
Children and the New York Heart 
Association. 

Copies of the guide may be ob- 
tained for $1 each from the Com- 
munity Council’s Publications Of- 
fice, 44 East 23rd St... New York 


send 
camp 
standards for 


agencies 


Report Describes Meeting Needs 
Of Hard of Hearing Campers 


Methods for meeting camping 
and recreational needs of children 
with impaired hearing are told in 
the current annual report of the 
Baltimore Hearing Society’s second 
year of a five-year demonstration 
project aimed at integrating hear- 
ing-impaired and hearing children 
in recreational and social activities. 
[he project, which is described as 
showing “exciting” results, has been 
conducted in both day and resident 
camps in the Baltimore area. The 
3l-page mimeographed report de- 
scribes readiness programs, neigh- 
borhood acceptance and community 
awareness, as well as actual camp 
programs and evaluation of results. 

Copies are available from the 
Society, 928 N. Charles St., Balti- 
more 1, for 25 cents each. 
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ACA Seeks Pictures 
Of Past Presidents 


Photographs are still needed by 


ACA headquarters of five past 
presidents of the association to 
make possible completion of a 


photo display planned for the new 
ACA library. Gerard A. Harrison, 
assistant executive director of ACA, 
has appealed for all ACA members 
to contact him if they have knowl- 
edge of where these photos might 
be obtained, o1 knowledge ol any- 
one who might have been acquaint- 
ed with the former presidents. 

The officials whose photographs 
still have not yet been secured are 
J. Clark Reed, Dr. Paul Kyle, 
Harry Wilber Little, Harvey C 
Went and Dr. Walter A. Keyes 

Mr. Reed, ACA president in 
1912-13, was associated with Ber- 
keley School, New York, and direc- 
tor of Camp Champlain, Mallets 
Bay, Vt. Dr. Kyle, who was presi- 
dent in 1916 and 1917, was found- 
er of the Kyle School tor Boys, 
Irvington, N.Y., and of Kyle Camp 
for Boys in the Catskill Mountains 
of New York. 


Mr. Little, who headed the asso- 
ciation in 1919-20. was associated 
with Maplewood Grammar School, 
Riverdale (N. Y.) Country School, 
and director of Camp Wake Robin, 
Woodland, N.Y. Mr. Went, ACA 
head in 1922-23, was supervisor of 
physical education for Bridgeport, 
Conn., public schools, and director 
of Camp Kinapik, Lovell, Me. Dr. 
Keyes, ACA president in 1923-24, 
taught at Hasbrouck Institute, Jer- 
sey City, N.J., Trinity School, New 
York, and directed Norway Pines 
Camp, in Maine 

If you have knowledge of these 
former presidents, or know of any- 
one who might, please contact 
ACA at Martinsville, Ind., and aid 
in completion of this project paying 
tribute to the presidents of ACA. 


Outdoors Booklet Is Issued 


“Operation Outdoors” ts the title 
of a new publications 
being issued by the Dept. of Agri 
culture, Forest Service. Part I, now 
available, is a 20-paye pamphlet 
on National Recreation 
Copies can be obtained from Super- 
intendent of Documents, Washing- 
ton 25, D.C.., 


series ol 


Forest 


at 20 cents each. 








With WHOM 
Can You Talk 
When You Want to: 


© Buy or Sell A Camp 
® Arrange Financing 

© Get an Evaluation 

® Analyze Your Budget 


® Look at Camp Administration? 


WILLIAM V. DWORSKI 


With 40 Years of Camp Experience 


Announces New Consulting 
Service for CAMP OWNERS 


Call or Write 


William V. Dworski Associates 


245 McKinley Avenue 
New Haven 15, Connecticut 


Tel.: FULten 7-3680 
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: O. F. Mossberg & Sons, Inc. 
: 74211 St. John St., New Haven 5, Conn 


Piease send Mossberv catalow and 
yooklet Shooting’s Fun for Every 
oie 


Name 


Street 
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none 
ATUILT: 


BANQUET 
TABLES 


Direct Prices & 
Discounts to 
Camps, Schools, 
Churches and 

All Organizations 


COMPLETE CATALOG 
ON REQUEST 


TRUCKS FOR FOLDING TABLES 


rend or 
, 


STEEL FOLDING CHAIRS 


PORTABLE PARTITIONS 


} ij 
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‘ Prame Swivel 


Pf | te) Lee | ylict : 


Lais, ¢ 
THE “Monroe. COMPANY 
71 Church St. olfax, lowa 
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LOW COST 
INSURANCE 


for all camps 


ne ee 


LARGE or SMALL! 


Insurance 


» 


Phi leade! in Camp 
HNW&R offers low-premium, broad 
benent plat Lo all camper re 
warais or sive and revardie 


of iengeth of campin ef 


oft eainp it) 
Cial insurance plans devel 


oped ta) medct Veaitil particular needs 


Write o ion for compiete infor 


mation no obligation! 


Dept {’ A 


HIGHAM, NEILSON 
WHITRIDGE & REID, INC. 


i144 No. road St., Philadelphia 7, Pa 


Hhoston ¢ Philadeiphia ¢« Atlanta 


Chicago e« Los Angeles 


LEADING THE NATION IN 
CAMP AND SCHOOL INSURANCSI 




















Conferences, Programs Begin 


ACA Sections Fall Season 


We will now have the report QO} 
Section 
Region 

words at 
Qu! 

reall’ 


committee! 
ACA 


these 


Our program 
members in 
have been hearing 
their first fall get 
committees 


every 


togethers 
program have 
a full and great season 
is ahead for every ACA member! 
In Region |, New Englanders are 


with 


heen busy 


i two-day work 
at the Hote! 


Cjuest speaker ‘. 


Starting off 
shop on Nov. | and 2 
Statler in Boston 


vorkshop discussions all 


meet camp directors 


scheduled. An extra 


planned to 
needs Ate 
feature is planned foi 
ach 


parents to partic | 


program 


campers = parents directo! 
may invite four 
pute Maybe you Il want to try this 
at one of your meetings 

author ol 


spoke al 


Clarence Moser, 
Understanding Boys,” 
New Jersey's first meeting on Oct 
8 at Camp Ockanickon in Medford 
His fine talk, plus a beautiful camp 
setting and a turkey dinner, added 
up to a good start for the Region 
Il section 

Virgil Beckett, president of the 
West Virginia Section, 
news of the section's first clinic for 
skills and 


Clinic 


sends us 


the study of woodcralt 
campceraft. The 
was held in Cooper's Rock State 
Forest in June. In the 
Howard Jeffrey (kneeling by tent) 
“pop-tent™ tO a 


successtul 


picture 


demonstrates a 
group of trainees and instructors 


Sections in Region III got toget- 
her for a conference on Oct. 11 to 
13 at Clear Lake Camp in Dowling, 
Mich. Lake Erie and Michigan Sec- 
tions were hosts to members from 
Ohio, Indiana and Kentucky. Rich- 
Univ. of Michigan. 
and Kenneth Hunt, Antioch Col- 


leve, served as resource people fo 


ard Weaver. 


the conference's theme “Conserva- 
Camping.’ Lake’ Erie 
also had an evening of 
10 when they held an 


Von in 
ACA ers 
fun on Sept 


old fashioned box social and square 
dance 
Margaret 
Region I\ 
writes that the section held its an 
nual fall meeting on Sept. 27 to 29 
at Camp Sequoyah, Weaverville, 
N.C. The program, planned by 
Herman Popkin, was enjoyed by 
67 members of the section 
Otficers named by the South- 
eastern Section are: Ellen Jervey, 
Camp Rockbrook, president; Thel- 
ma Chambers, Camp Fire Girls, Ist 
vice-president; Nath Thompson, 
Camp Mondamin, 2nd _ vice-presi- 
dent; Mrs. Wyatt Taylor, Camp 
Sea Gull, secretary; and George W 
Pickering, Camp Rockmont, trea- 
Marvin Culbreth, Camp Jun- 
alaska, is executive secretary. 
Herman and Harry’ Popkin, 
Camp Blue Star, were chosen co- 
chairmen for the 1959 Region IN 
Convention in Asheville, N.C. Eric 


Stanion, president of 
Southeastern Section, 


SUTCT 
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DeGroat, Camp Tsali, is exhibits 
chairman. 

Other news of Region IV in- 
cludes a report of its first work- . 
shop at Camp Sequoyah on Sept Redbook's 
26 to 28. Elizabeth Siddall was tennant 
coordinator for the discussion on 
creative arts and spiritual values. . . 

Georgia ACA members met on Circulation Is 
Oct. 26 at Fritz Orr's Camp in | 
Atlanta to formally organize a . : 
Georgia District of ACA. Sue Constantly Climbing! 
Hammack is the temporary chair- | 
man for this group 

Plans are underway tor a Camp 
Craft Certification Course to be | 
held early in June at Gay Valley NEw CIRCULATION GUARANTEE BEGINNING 
Camp, Brevard, N.C. 

The Florida Section conducted a Marcu 1958 Issue — 2,600,000 
Campcraft Certification Course last 
June at the Florida State University ; ; . 
Br te | | ] For information about 
Camp. Two of the 19 students who | q | | | 

| 
| 
| 





completed the course are shown in camp advertising and 
the accompanying photo learning 
how to build the correct fire for | 


rate card, address 


Ethel F. Bebb 





reflector oven baking. i + t ' } ' © 28H One 
| | | Redbook Magazine 
} t | ; ; OO 
| | | 230 Park Avenue 
} | 
‘ ad atte New York 17, New York 
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Gunnar Peterson and Ted Cavins 
spoke at the October meeting of 
Region V’s Chicago Section. The 
tentative schedule for Chicago Sec- 
tion meetings lists 20 events, each 
one better than the last 


Minnesota Section members 
planned an evening of just plain UNIVEX 
FOOD MIXER 


fun for their first meeting on Oct 
7. But the Minnesota ACA’ers only 
have plenty of work scheduled in $4190.99 
planning our National Convention 
on Feb. 5 to & in St. Paul 





Slightly Higher in West 





Model 1222 


F 
ABLLOUs FEA TURES; 


Ann and Wendall Schrader, Full 
Here's a truly wonderful, profitable, wwy Avtomati- ’ 
( amp Nicolet, were hosts to the silent partner your automatic UNIVEX Nine Variable s ray 
— . Food Mixer! Small in size big in pro- Cha *. Peeds| 
W ISCONSIN Sec von al thei fall meet duction large in capacity! Imagine! Stepete Speeds Withous 
: - 7] 
ing on Sept 9 tO I® Membe rs This sensational UNIVEX BENCH MODEL Swin 
= mixes 24 Ibs. of heavy pizza or bread : G Bow) Action 
heard reports of the 1957 camp dough within 3 to 5 minutes! Your first Y loadings — 
. Siep towards economical, speedy mixing Iwice the Ca 
visitation proyvram and Calnpimy is to see your dealer or write of Other Makes” 





activities in Wisconsin camps. Cur- 


rent camp films and slides were UNIVERSAL INDUSTRIES 


shared 372 MYSTIC AVE. SOMERVILLE 45 MASS 
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THE 1957 A.C.A. 


CAMP 


DIRECTORY 


Is 
Now 
— Available 


e 2500 CAMPS LISTED 


e ALL PERTINENT INFORMATION 


e EXTENSIVE INDEX 


¢« PRICED AT COST 


ONLY BQ¢ PER COPY 


- 


American Camping Association 
Vartinsville, Indiana 


Bradford Woods 














( amping Gorey 








CLASSIFIED ADVERTISEMENTS 


YOUR 


WANTED 


INCREASE INCOME SELLING 


CHUCK WAGON FOODS. Complete service 
in portion-packed foods and comfort 
items. Extremely broad variety and service 
never before offered camps. Company ha 
long experience in feeding outdoor and 
exploration personnel Ideal sideline fo! 


men and women experienced in 
and handling tripping provrams. Season 
from approximately mid-December to mid 
March Write for profitable, interesting 
proposition BOLTON FARM PACKING 
CQO., INC., Newton 64, Massachusetts 1} 


campcratlt 


COUNSELORS 
ministrative 
Mary White 
riding along mountain trails amon 
Ponderosa Pines; pack trips in Fir, Spruce 
and Aspen forests cookouts dramatics 
and crafts under the blue southwest sky 
Contact: Carolyn Lehman, Southeast New 
Mexico Girl Scout Council 201 Ward 
Bullding, Artesia, New Mexico 1] 


DIE TITION 
personnel fol 


summer 1958 


NURSE 
eolortul 
Nature 


ad 
Camp 
music 


HEALD 
Maine. lis 


COUNSELOR 
seeking the 


Private Girls’ Camp 
services of @ mature 
Head Counselor. Must have experience in 
supervising staff and over-all program 
Permanent, summer position. Include 
perience qualification: and reference: 
Confidential. Also openings for Crafts (2) 


x 


Junior Group Head, Senior Group Head 
Tennis (2) and Riding. Experienced only 
Write Box 560, Camping Mayvazine 1] 
FULL TIME DIRECTOR of camping pro 
vram of non-profit, city-wide religious and 
social work organization. The program i 


conducted in modern camping facilities on 


a large, operating farm. Position require: 
person of educational or social work baci 
‘round with experience of record in de 


veloping high level program, effective ad 
ministration and public relation Write 
ox No. 559, Camping Marazine 1] 
MAN OR MAN AND WIFE, full time posi 
tion. Experienced in all phases of camp 
ing. Only first rate persons apply. Detal! 
first meeting Write Box 56! Campin 
Mapyazine ius uae 8 
DIRECTOR YWCA CAMP 
Director YWCA Camp, Dayton, Ohio. Yea! 
round position with part-time responsi 
bilities as Assistant Adult Provram Dzire« 
tor Excellent § facilities Write Executive 
Director 141 West Third Street statin 
experience and salary l] 


POSTTIONS WANTED 


HEAD COUNSELOR, male, mature, married 
Ten years experience in all phase of 
camping Write Box 562, Campin Ma 

azine lL] 





BROWNLEE 


Sectional 


LOG CAMP BUILDINGS 


Fasy to Lrect, 





Saving Labor Cost 


Shipped in’ sections with 
adoor and windows install 
ed easy to erect White 
cedar logs pre-treated Impervious to moisture 
windproof. Kiln-dried splines 
UNIVERSAL HOMES, INC. 
271 FIRST STREET 








Send for catalog showing a variety ot lodges 


MILAN, MICHIGAN 





' 
i 


~e4y ae wr "Pi 


Termite resistant. Factory caulked 





Write for 


CATALOG 








CAMP SUPERINTENDENT 


Full-time position, including super 
vision of property maintenance, as well 
425 supervising and coordinating camp 
Dullding and development program 

Supervisory and administrative ex 
perience necessary. Prefer man experi- 
enced working with children. Knowl- 
edge of any of the following desirable 
Dullding construction, forestry, awricul- 
ture and camping 


Housing for family provided 


near Holly 
miles from 


located 


Hy 


Camp 
approximately 


Michigan 
Detroit 

Apply CAMP TAMARACK 

Detroit 4, Mich 


letter, expected 
available 


9999 Hroadstreet, 


first 
and when 


Complete resume in 
salary 








CAMPS FOR SALE 


BOYS CAMP NORTHERN WISCONSIN 
Also make ideal camp fol! iris. Beautiful 
lake, 165 acre: Accommodate 50. Reason 
able. Deal with owner. Write Box No. 558 


Camping Magazine 11,12,] 


We specialize in the 


Children's Summer 


confidential sale of 
Camps in Michigan 
We have definite, qualified buyers for any 
size camp, in any location in Michigan 
Any correspondence or discussions we may 
nave will be in the strictest of confidence 
and we will conduct the process of selling 
in such @& manner as not to interfere with 
your camp season in any way. If you have 
considered selling—why not write or call 
now COLLECT (TYler 77-0334). Please ask 
for Arthur Ditzik Tyler Realty & Invest 
ment Co 4760 Grand River, Detroit 8 
Michigan 5, 6, 1l, 12 


FOR 
Established 
miles from 
operatin 
Private 
terms 
Camping 


SALE OR PARTNERSHIP 
co-ed Connecticut 
New York. Fully equipped 
lor 66 with easy expan: 
lake 1400 elevation 

to a good camp man 
Magazine 1] 


BO 
and 
LQ)T) 
Flexible 


40% rer 


Camp 


CAMPS & SITES 
FOR SALE 
$15,000 and Up 


1,200 


One of the largest and most reputable 
school and camp realtors in the United 
States Established 32 years. Exclusively 
elling camps, day and boarding schools 
Appraisals for all purposes. Write for list 
of attractive offering: Specify locations 
preferred tf 
Mr. M. Otto Berg 
NATIONAL BUREAU OF 
PRIVATE SCHOOLS 
5°22? Sth Ave., N.Y.C. 36 MUL 2-8840 





CLASSIFIED ADVERTISING RATES 

20¢ per word 
if desired — $1.00 per insertion 
desired — $1.00 per 


payable in advance 


Box Service, 


Headline, if insertion 
Send copy and inquiries to 
CAMPING MAGAZINE 
120 W. 7th St Plainfield, N. J 
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Plan to help your counselors 


start with enthusiasm — 


Develop and Use 


A 


N TODAYS labor market, 
| camps must compete with the 
higher salaries paid by industry and 
other jobs. Counselors change every 
few years. For those faced with the 


problem of orienting each new 
group of counselors, a “Stati 
Guide” will tell new workers 


something of the details and prob- 
lems they'll be facing and how to 
meet them. Some thought on your 
part now about the questions raised 
last summer by staff members may 
‘ 


give you ideas for the content o! 
your next years guide. 
Content 
Ideally, a staff member should 
receive his guide after the 
contract is signed. This will enable 
a good many 


soon 


the staffer to ask 
questions before camp begins, and 
may stimulate some creative, 
thoughtful planning during winte! 
and spring 

A counselor who understands his 
duties and responsibilities 1s going 
to do a better job. It 
portant that he 


the total camp operates and 


is also 1m 
have a picture ol 
how 
what other people will be doing. A 
chart of organization should be tn- 
cluded in the guide 

Interpret your goals and philoso 
phy—a will be bette: 
able to implement your ideas if he 
and accepts your basi 
premises. This 
a Starting point for your pre-camp 
By reading and think 
ing about it staff 
be better prepared to discuss the 


ci yuunsel ] 


knows 


will also give you 
conference 
beforehand, will 
summer's goals 

Include a suggested outline for 
the pre-camp conference. List some 
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Staff 


By Betty Tuck 


of the “old-timers” and the skills 
they can help the new stall to learn 
They will enjoy 
and newcomers 
VISOF. 

Spell out 
and 


being recognized 
will have an ad- 
dates. such as 


departures 


camp 
time 


places te) 





Camp Nebagarron Photo 


visiting days, important 


help: 


arrivals, 
meetings, etc A calendas 
prevent misunderstandinygs 
If, in the past, you have used a 
job description with your contracts 
now? It 


why not also include one 


helps to know how jobs are related 


and where specific responsibilitie 
are [his Can be especially HNpo! 
tant to staff morale. Give ideas on 


what a “General Counselor” ts sup 
posed to do Perhaps SOMe hints on 
good leadership and how to make 
best use of supervision would be 
appropriate 


In some detail, explain how pro- 


Guide 


gram activities work in your camp 
Who does the planning? How do 
the children know what to do? How 
does a counselor get tools, supphes, 
equipment? Some counselors find 1 
helptul to see a chart of a “typical 
day 

night 


Also, if you have a plan for 


duty. be sure to mention it. 


so it doesnt become 


| ach 


routine 


a problem 

has its health 
stall a picture 
of what is expected of them in this 


Callip Own 


CGjsive yout 


area——what your emergeney plans 


are, When and how the infirmary ts 


to be used. Be sure to mention fire 


alarm procedure 


Counselors may become upset 


and worried by problems of camper 
adjustment in camp. Often a briet 


article on Common Behavior 


will vive 


Problems” or “Discipline 
feeling of 
OK not to 


when dealing 


vyreatel 
that it’: 
know all the answers 


counselors al 
securitv. and 
with campers 

Save a 
just 


detail: 
clothing list: 


pave for you ve 
remembered 

bayvage instructions, medical exam 
for driving, list of miscellane 


Add a 
helpful and 


Map 
OOuUS helpful equipment, et 
bibliography of a few 
related book: 


Encouragement 


( lose 


UTtiihe! 


with a 


fo come 


comment on. the 
perhaps expres: 
ed through music of; poetry to vive 


the new counselor the feeling that 


he has just embarked on one of the 
wondertul and 


most atisiving jobs 


there 1 
Miss Tuck | executive director 
Of Pioneer Youth of America. 
Ine 


27 
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If You Move... 


The Postothe 


not forward 


1) partie nt does 


COpies Ol mavazine: 


which can hot lye delivered becau 
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EQUIPMENT ¢ SERVICES © SUPPLIES 


busy at Camp 


While you were | 
last ummer, mManutactures O1 
equipment, supphes and service 
necded for camp were also bu 


developing new items to help you 
boy example a new portable 
vegetable pecles that doe a | 
pound load in |e than a minute 
is mie mthe “lnivex§ Ime of tn 
versal Industries, Ine omervaille 
Via It can be used next to an 
inh requir no amstallation of 
plumbing COST les (quite a lit } 
than a lypewritel Write the com 


full tact \ new 50th 
(PITIIVCT SATS catalog ha | 


been Lie 
hy Vionroe { avsn 17] ( hurch me) | 


Dany Tor 


Colta lowa. Over 46,000) custo 
cy have bought Monroe tolding 
tealole offered in more than 60 
ode] izes and finishe lhe me 
cataloy also how chan movable 


\ 4 


folding stave Wrte for 
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partition 
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pair of broken cord and Tht tT] 
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learn how the tramp i1) help 
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ait Vatertront peaple vere 
mighty busy thi past summer, too 
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By Ralph Diamond 





Plan your construction wisely — 


Use Your Own ' 


ECENILY the Greater Cleve- 
land Council. Boy Scouts of 


\merica carried out a program at 
one of their camps that may be of 
interest to those who have a small 
wood lot, a need for a new cabin 
or building and a limited budget. 
Mr. Ture Johnson, Farm Forest- 
ry Director, made a timber 
at Scout Camp Beaumont at ou: 
request. After 
he gave the Council Camping and 
Activities Committee a comprehen 
sive report on what should be done 
in the woods in keeping with good 
Johnson 


cruise 


a complete survey, 


conservation practices. Mt 
divided the camp into S5-acre sec 
tions and treated each separately 


Recommendations 


Area 1—Cut nothing for several 
years; plant 3,000 white pine 
Area 2 


regressing, 


Cut from this area only 
trees injured, sick or 
dead 

Area 3—Some cutting should be 
done immediately. There has been 
too much conservation in this area 
There are thousands of feet of lum 
ground o! 


ber lying dead on the 


cead trees standing. If we cut the 
growth alone per year in this area 
(13.000 bd. ft..) we would have 


enough building material for the 


camp each year 
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Area 4——Recommend that the 
larger asper be harvested and cut 
into | in. sheating lumber 
Area 5 
cutting as soon as possible 
Area 6 
nothing 
Area /7—Selective 


mediately; many trees that should 


Recommend — selective 


All small saplings; do 
culting im 
be harvested now. 

With this report 


need for lumber for 
sion, the Council Camping and Ac 


and our 
camp expan- 


yreal 


tivities Committee decided to build 


and use our own trees his deci 


sion resulted in an interesting and 
profitable experience 
Many Explorer Scouts (14-18 


years Old) helped the camp range: 
man in felling and 
Others helped in 
central 


Or maintenance 
trimming 
dragging 


trees 
logs to a area 
Requests from boys to vo to Callip 
on weekends and participate in 
logging operations far exceeded the 
need 

Iwenty thousand feet of 
was cut in January, February and 
March and made ready to be taken 
Ihis year we 


mill set up 


lumber 


to a nearby saw mill 
plan on having a small 


In Camp to save transporting lov 


and lumber. It will also give camp 
ers opportunity to see a saw mill 


in operation 


Camp Beaumont Phot 


imber 


build 
sidin’ 


We decided 
Mmivs would have i oan 


that our new 
WiaVy 
with the exposed edve, natural o; 
or wavy, Showing log trregularitie 


with bark 
lor siding, 


removed. We use maple 
elin 
and Ouk for 


ceiling beams and tulip for finish 


aspen for rooting, 


beech for studding. 


material 


Qur first structure to be com 
pleted Was an Administration 
suilding, 60 ft. long, 72 ft. deep 
with 3.080 SY ft. of floor space 
Ihe building 1s low, and after a 


good coat of creosote fits naturally 


into its surroundinys and into ou! 
budvet 


Ihe 


several people in the building trade 


building wa priced by 


at $25,000 to $30,000. It actuall 
cost $12,000 including well, pump 
and furnishing: 

I umber from our own tree ha 


made it possible to put three ne 
othe building: foo! (jt) 


deck 
tent platforms and many other pro 


roots QT) 


a new bridve our dock. mat 


jects. Many of these jobs would not 
have been possible had it not been 
Cultinvy in oul 


for selective own 


woods 


Vi Diamond / director gil 
properties jor the Crreater Cleve 
( Olds il Boy YY, OUTS ail 


America 


land 


at) 





AFTER TAPS 


the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a better 
day, and think about the opportunities 
— seized and missed —of this wonderful 
thing called camping. 


Lets Take the “War” Out of Camping 


By Joseph T. Silver 


ANY PRIVATE and organizational camps now 
M climax their seasons with a= special event 
Campers are divided into teams designated by colors 
Competition is often based on all phases of camp 
[hese 
portions that) an 


Camping has been defined as a recreational experience 


have vrown to such pro- 


been 


activity color wars 


ugly monster has created 
in the out-ol-doors which provides special opportunity 
for educational and soctal adjustment through proup 
living. Activities of this nature this definition 

Why has this situation occurred? Some camps felt 


uninteresting Ppro- 


refute 
a need to stimulate slow-moving, 
yrams during the last two weeks of the camp season, 
program. Some 
incentive to 
[his special 


so a Wal was introduced to the 


camp directors needed or wanted an 
induce campers to return year alter year 
event with all its thrills, excitement and tensions was 
just what they were seeking 

Once “wal 
in the camp program that 
change would bring down “the wrath of the gods.” 


feat *) 


entrenched 


believed a 


introduced, a became so 


some directors 
Sull others hesitated to consider change for 
losing present or prospective campers. Some directors 
fell into a rut of doing the same thing year after yea) 


What Should Be Done? 


Phese owners and directors should reevaluate theu 


CaMmpiny philosphies and objectives, then determine tor 
themselves if Many, if they 
are honest with themselves, will agree that the tensions, 


this activity is necessary 


excitement, strains and emotional outbreaks resulting 


+O 


from a “war” could be avoided if the approach to this 
activity were changed. 

[he term “war” and the surpreise 
declaring “war is on” should be eliminated. This will 
tend to limit some excitement. Competition should be 
restricted to athletic fields. This will avoid 
and tensions that grow throughout the entire camp. 
Campers should be free of emotional stress and strain 
when they are in cabins, dining hall, etc. Athletic 
rivalry should consist of competition among three or 
four teams, set up like the Olympic Games with a 
friendly spirit prevailing. In this way, the one winner 
one loser situation is avoided and individual feelings 


announcement 


pressures 


are spared. 

The tempo of life has been stepped up over the last 
few decades. This holds true even in camping. Many 
campers have been placed in such activities because 
of static, unchangeable camp programs. Nail biting, 
fidgety campers emerge from these pressures. [This un- 
healthy situation has arisen even though the “war” Is 
based on activities normally offering campers rich 
opportunities for stimulating growth and development 
without strain. “Wars” will disappear completely when 
directors shelve traditional activities and fill their pro- 
grams with interesting, varied activities, wide in nature 
and scope, imaginative, challenging and always com- 
pelling. 


Mr. Silver is a head counselor and trip director at 
a co-educational camp in Pennsylvania. During the 
winters, he teaches and coaches at a high school. 
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ACA Olficers-Committee Chairmen a ‘a 
Listed for Coming Season —s 


i 


[he American Camping Association is made up of Sections located through- 
out the country. A National Board elected by and from the Sections serves as 
the governing body of the Association. Officers and members of the present 
“official family” are listed below 


President: T. R. Alexander, YMCA, 304 Wood St., Pittsburgh, Pa 


Vice-Presidents: Mrs. Elizabeth Spear, Nat'l Council, Camp Fire Girls, 16 I 
48th St.. New York 17 
Fred V. Rogers, 3940 W. 49! St., Minneapolis 10 


lreasurer: Oscar L. Elwell, YMCA. 40 School St.. Keene. N. H 
Officers 


Secretary: Marjorie Leonard, Woman's College, University of North Carolina, 


Gsreensboro. N. C. 5 a 


Past President: [Theodore Cavins, Lake Forest College, Lake Forest, Ill 


Ie x-Officio | 
Staff at ACA National Headquarters, Bradford Woods, Martinsville, Ind 
Executive Director: Hugh W. Ransom 
Assistant Executive Director: Gerard A. Harrison 
Standards Director: Sidney N. Geal 


Editor ol Camping Magazine Howard pP Galloway, 120 W /th St 
Plainfield, N. J 


ACA Program: Mary Gwynn, Gay Valley Camp, Brevard, N. ¢ 
Field Services: Carolyn Cotton, Girl Scouts, Kansas City, Mo. 
Finance: Oscar L. Elwell, YMCA, 40 School St., Keene, N. H 






a 


leadership: Howard Jeffrey, American Recreation Society, Room 321, Portland 


, Bldg., 1129 Vermont Ave. NW, Washington, D. C 
Standing Committees 


Legislation: Wes Klusmann, Nat'l Council, Boy Scouts of America, New Bruns 


) ld | “iggy | wick, N. J 


Membership: Annabeth Brandle, Sherwood Forest Camping Service, Room 


301. 7 N. Seventh St.. St. Lours 
Public Relations: Mrs. Ruth Isserman. 2 Arundel PI., St. Louts ‘4 
Research: Dr. Lenore C. Smith, Univ. of S. Calif., Los Angeles 


Standards: Stanley Michaels, 19647 Roslyn Rd., Detroit 21 


Region I: Jerald Newton, West Lebanon, N. H 
Region Il: Ralph Roehm, YMCA, 5 W. 63rd St., New York 


Region II]: James Whyte, 2200 Prospect Ave., Cleveland 15 Regional Board Members 


Region IV: Frank Bell, Camp Mondamin, Tuxedo, N. ¢ —<a 
CG 
Region V: Carl Mesle, The Auditorium, Independence, Mo 

Region VI: Mrs. Nancy Swank, 426 State Capitol Annex, Denver, Col 


Region VII: Ford Carr, Boy Scouts, 2040 Fourth St., Berkeley, Cal 
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your partner in 


FE’ FOr E Cr'r ita Nn 


among the thousands of camps offering a Continental Camp-Guard plan—it 
And to let parents know 


Ke 
will be one of your camp's strongest selling features to parents. 
you provide the season's best ace ident and sickness protection available, utilize the 


~Camp-Guard seal of approval on your promotional material. 
kor complete information, see or call your Continental insurance agent or broker 


today. He will help you select the Camp-Guard plan that best meets your camp's needs 


Plan ahead with Camp-Guard in 1958. _ 
Camp-Guard js MEN 


yt wVICE BUREAY 


nationally advertised . ; 
4 PARENTS 


| in Parents’ Magazine MAGALINE 
Special Risks Division " “9 ie 


CONTINENTAL CASUALTY COMPANY «+ 310 S. MICHIGAN AVENUE + CHICAGO 4, ILLINOIS 





